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Form of study: full-time, part-time 
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“Cultural Heritage and Cultural Tourism” started in 2009 as a master’s program “Cultural 

Animation and Socialization on Cultural Heritage”. In 2011 the name was updated to “Cultural 

Heritage and Cultural Tourism”. 

Training duration: 

➢ 1-year regular training /1-year part-time training/ for students with bachelor's degrees 

in direction 3.1. 

➢ 2-years regular training /2-years part-time training/ for students with bachelor's degrees 

other than 3.1. 

The master's program “Cultural Heritage and Cultural Tourism” is interdisciplinary. It is taught 

by teachers from the Department of Cultural Studies (Faculty of Arts) and the Department of 

Tourism (Faculty of Economics). 

In the Department of Cultural Studies students take specialized courses in: 

➢  cultural heritage of Bulgaria; 

➢ tangible cultural heritage; 

➢ intangible cultural heritage;  

➢ socialization of cultural heritage; 

The Tourism department provides students with specialized knowledge and practical skills for: 

➢ tour guiding; 

➢ tour operator and travel agency activities; 

➢ creation of cultural tourism products etc. 

The areas in which it is possible to implement bachelors of "Cultural Heritage and 

Cultural Tourism" are described in the National Classifier of Professions with indices: 2642-

7001, 2642-7002, 2642-7003, 2642-7004, 2642-6005, 2642-4007, 2642-4008, 2642-6009, 

2642-6010, 2642-6011, 2642-6012, 2642-6014, 2642-6015, 2642-6016, 2642-6017, 2642-

5018, 2642-5019, 2642-6020, 2422-6004, 2445, 2451, 2452, 2471, 2472, 2473, 3431, 3441, 

3442, 3443, 3444, 3445, 3446, 3447, 3448, 3474, 3478. 
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Specifically, specialists are prepared for the following professional fields: 

➢ National, regional and municipal cultural institutions; 

➢ Tourist centers, tour operator companies involved in cultural tourism; 

➢ Non-governmental organizations focused on the study and preservation of cultural 

heritage; 

➢ Museums and other institutions related to the preservation and exhibition of cultural 

heritage sites; 

➢ The sphere of business related to the cultural sector; 

➢ New professional niches and positions created by the graduates themselves, etc. 

 



CURRICULUM 

 

FIRST YEAR 

First semester ECTS  Second semester ECTS 

Required subjects   Required subjects  

Cultural Anthropology 8.0  Culture of the Antiquity 7.0 

Socialization of Cultural Heritage 8.0  Culture of Modernity - XVII-XVIII Century 7.0 

Religion and Culture 8.0  Introduction to Tourism 7.0 

   Practice 3.0 

Elective courses  

(to be chosen two from the offered) 

 

 

Elective courses  

(to be chosen one from the offered) 

 

Culture of Ancient East 3.0  Culture of Modernity - XIX-XX Century 3.0 

Culture of the Bulgarian Middle Ages 3.0  Basics of Advertising 3.0 

Culture of the Renaissance 3.0  Bulgarian Culture - Traditions and Modernity 3.0 

Semiotics of Culture 3.0  Europe - Values, Geographies, Heritages 3.0 

Foreign Language 3.0  Foreign Language  
 Total: 30   Total: 30 

SECOND YEAR 

First semester ECTS  Second semester ECTS 

Required subjects   Required subjects  

Ancient cultures in the Bulgarian lands 

as an object of cultural tourism 

5.0 

 

Digitalization of tour operator and travel agent 

activities 

2.0 

Cultural heritage and cultural identity 5.0  Intangible cultural heritage 3.0 

Holy places, religious monuments and 

events as an object of cultural tourism 

5.0 

 

Digital technologies and cultural heritage 

 

3.0 

Guide activity and tourist animation 5.0 

 

Modern trends in the tourism industry 

(Postmodern tourism) 

2.0 

Examples of the Bulgarian Renaissance 

culture as an object of cultural tourism 

5.0 

 

European policies towards cultural heritage 3.0 

Practice 1.0  Thesis defence 15 

Elective courses  

(to be chosen two from the offered) 

 

 

Elective courses  

(to be chosen one from the offered) 

 

Anthropology of Tourism 2.0  Thematic cultural routes design  2.0 

Resources for Cultural Tourism 2.0  Cultural heritage presentation in social media 2.0 

Products for Cultural Tourism  2.0  Cultural tourism and lifestyle 2.0 

Megalithic Monuments and Cultural 

Tourism 

2.0 

 Foreign language 

2.0 

Research Project on Cultural Heritage 2.0    

Foreign Language 2.0    
 Total: 30   Total: 30 

 

 

A total from the two years of study: 120 credits



ANNOTATIONS OF STUDY DISCIPLINES 

 

I. MANDATORY SUBJECTS 

 

 

CULTURAL ANTHROPOLOGY 

 

ECTS credits: 8.0 

Weekly horarium: 3 hours of lectures, 1 hour of seminar exercise  

Knowledge check form: current control 

Type of exam: written and oral 

Semester: I 

Methodological guide: Department of Cultural Studies, Faculty of Arts 

Lecturer: Assoc. Prof. Dr. Dimitriya Spasova 

 

Abstract: A major emphasis in the offered course in cultural anthropology is the relationship 

between the development of forms of social organization and systems of control and regulation 

in different societies using a variety of symbolic means. 

The lecture course is structured in modules presenting sequentially: the emergence of classical 

anthropology and main stages in the development of anthropological science from the middle 

of the 19th to the middle of the 20th century, while the development of the most significant 

anthropological ideas and their deployment in leading currents and schools of the science of 

man and his culture; evolution of the human-nature relationship; man as a social being and the 

symbolic assimilation of the world by the "savage" (the peculiarities of "savage thought"). 

Course content: Through the history and theoretical research of anthropology from the middle 

of the 19th century to the first half of the 20th century (approaches, schools, paradigms); 

principles and methods of field research; on the beginnings of human culture: the syncretic 

world, the "poetic" thinking and magical behavior of "primitive" man; totems, taboos, 

prehistoric "art"; transmission of information among literate peoples; memory culture; 

dialectics of myth; primary forms of social organization: theories of the family and types of 

marriage; genus, clan, tribe, ethnic group; emergence of the nation as a social organization of 

cultural differences. 

Learning technology and assessment: Within the course, students are required to regularly 

attend lectures and take part in seminars and discussions, thus fulfilling the requirements for 

certification of the semester. The current assessment is determined by the activity and quality 

of student participation in the seminars and discussions. To shape their final grade, students 

must develop an essay or make a presentation (optional) on predetermined topics and take a test 

establishing the general level of preparation. 

  



SOCIALIZATION OF THE CULTURAL HERITAGE 

 

ECTS credits: 8.0 

Weekly horarium: 3 hours of lectures, 1 hour of seminar exercise  

Knowledge check form: current control 

Type of exam: written and oral 

Semester: I 

Methodological guide: Department of Cultural Studies, Faculty of Arts 

Lecturer: Prof. DSc Vasil Markov 

 

Abstract: The study discipline aims to: introduce students to the main characteristics, 

peculiarities and problems related to the development of the cultures of Southeast Europe and 

their socialization; to stimulate their creative thinking; to prepare students for independent 

development of projects for the socialization of cultural monuments from Bulgaria in the field 

of cultural animation and cultural tourism. 

Content of the course: The course studies the heritage of the cultures of Ancient Hellas and 

Ancient Rome, the heritage of the Thracian, Byzantine, Medieval and Renaissance cultures in 

Bulgaria. Attention is paid both to the specific characteristics and achievements of individual 

cultures, and to their mutual influences, both in time and in space. Particular attention is paid 

to the most significant monuments of architecture and fine arts, as well as to the significant 

museum centers that store the most remarkable movable monuments of culture from South-

Eastern Europe. This accentuation is related to the consideration of monuments as an object of 

socialization and cultural animation, as a significant resource for cultural tourism. The problems 

related to the socialization of the monuments are presented in a comparative plan with the 

socialization of cultural and historical monuments from Southern Europe. 

Teaching and assessment technology: The lecture course is conducted both in the traditionally 

established way with the use of multiple materials and texts, and with the help of multimedia 

and video materials, graphic maps and schemes, plans of architectural monuments, 

reconstructions of cultural monuments, reproductions of ancient and medieval artistic 

monuments. Current issues raised and debated in science are discussed. Extracurricular 

employment includes independent preparation of students, which provides for: studying the 

literature on the discipline; independent development of optional tasks; independent 

development and defense of a course project. Students take one test per semester and one term 

paper. The requirements for certification of the semester are regular attendance at classes, 

completion of assigned tasks. 

 

  



RELIGION AND CULTURE 

 

ECTS credits: 8.0 

Weekly horarium: 3 hours of lectures, 1 hour of seminar exercise  

Knowledge check form: current control 

Type of exam: written and oral 

Semester: I 

Methodological guide: Department of Cultural Studies, Faculty of Arts 

Lecturer: Assoc. Prof. Dr. Anton Genov 

 

Abstract: The program on religion and culture introduces the students of the specialty "Cultural 

Studies" to the main religions in the space of modern Bulgaria, Europe and the world. Religions 

are considered in a chronological aspect in evolution: paganism, monotheism, Christianity, 

Islam. The influences between religion and socio-anthropological phenomena and the 

interpenetrations of religion and art are traced. In accordance with established academic 

traditions, the teaching process takes place in the form of lectures and exercises. 

Course content: Religious and transcendental thinking. Animism, ritual, norm and taboo. 

Mythology as a form of culture. Primitive religious practices in archaic societies. Mythologies 

of the Mediterranean World. Greco -Roman mythology. Paganism and writing. The Jewish holy 

books. The monotheistic idea and God's chosen people. The son of God as the Savior of 

mankind and a watershed in European culture. The Eucharist as a religious practice and a church 

institution as a social phenomenon. Acts of the Apostles and early Christian history, sainthood 

and canonization. Christian theology and formation of the main postulates of faith - the Holy 

Trinity. The Christian world after the schism of 1054. Catholicism and Orthodoxy. The 

Reformation in Europe and the Protestant denominations. The teachings of the Prophet 

Muhammad. Spread of Islam. The Holy Book Koran. Islamic cultural heritage in Bulgaria, 

Europe, the Middle East and Central Asia. Contemporary religious currents, cult practices of 

sectarian movements. Neopaganism. A temple is a house of prayer. Cave, catacomb, church, 

mosque, synagogue. Construction of the sacred building. Image – image of the sacred. Icon, 

mural, decoration, painting. Construction of the sacred image. Food - religious consumption. 

Communion, sacrifice, unleavened bread. Constructing the religious acceptance of the sacred 

through the body. 

Family - religious interpersonal relations. Marriage and celibacy, kinship, godship, monastic 

brotherhood. Constructed of sacred kinship. 

Life in the afterlife - religious use of death. Heaven and hell, ideas and images of the afterlife, 

funeral customs and practices, dwelling and grave. Prayer is sacred communication between 

man and God. Individual and collective prayer, written and oral prayer. 

Religion and literature. The Old Testament, the Gospel and the Koran in world literature and 

Bulgarian literature. Religion and painting. Abraham's sacrifice, the kiss of Judas, the return of 

the prodigal son, pieta, etc. Religious scenes in world masterpieces. 

Religion and politics. Religious wars, martyrdom and non-martyrdom in the world kingdom. 

Self-sacrifice as a form of salvation. Religion and national identity. Religion and civic identity. 

Atheism. 



Learning technology and assessment: The Religion and Culture program introduces students 

from the "Cultural Studies" major to the main religions in the space of modern Bulgaria, Europe 

and the world. Religions are considered in a chronological aspect in evolution: paganism, 

monotheism, Christianity, Islam. The influences between religion and socio-anthropological 

phenomena and the interpenetrations of religion and art are traced. In accordance with 

established academic traditions, the teaching process takes place in the form of lectures and 

exercises. The requirements for certification of the semester are regular attendance of the 

classes, completion of assigned tasks and participation in the collective activity. 

 

 

CULTURE OF THE ANTIQUITY  

 

ECTS credits: 7.0 

Weekly horarium: 3 hours of lectures, 1 hour of seminar exercise  

Knowledge check form: current control 

Type of exam: written and oral 

Semester: II 

Methodological guide: Department of Cultural Studies, Faculty of Arts 

Lecturer: Prof. DSc Vasil Markov 

 

Abstract: The study discipline aims to: introduce students to the main characteristics, 

peculiarities and problems related to the development of ancient cultures; to stimulate their 

creative thinking; to prepare students for independent work with written, archaeological and 

visual sources, as well as with modern scientific literature; to prepare students for independent 

development of an essay on a certain scientific problem. 

Content of the course: The course covers the cultures of Ancient Hellas and Ancient Rome. 

Special attention is paid both to the specific characteristics and achievements of individual 

cultures, and to their mutual influences, both in time and in space. 

An attempt was made to outline the directions of movement, as well as the complex process of 

accumulation of cultural values, which became the basis for the construction of European 

civilization. With the seminars in the studied discipline, the aim is both to condense and detail 

the information that the students receive from the course lectures, as well as to build in them 

practical skills for working with the monuments of architecture and visual arts, with written 

sources and with modern scientific literature. 

The development of students' independent skills is sought for a comprehensive cultural-

historical analysis of ancient culture. 

Teaching and assessment technology: The lecture course is conducted both in the traditionally 

established way with the use of multiple materials and texts, and with the help of multimedia 

and video materials, graphic maps and schemes, plans of ancient architectural monuments, 

reconstructions of cultural monuments, reproductions of ancient artistic monuments. Current 

issues raised and debated in the science of antiquity are discussed. Extracurricular employment 

includes independent preparation of students, which provides for: studying the literature on the 

discipline; independent development of optional tasks; independent development and defense 

of a course project. 



Students take one test per semester and one term paper. The requirements for certification of 

the semester are regular attendance at classes, completion of assigned tasks. 

 

 

INTRODUCTION TO TOURISM 

 

ECTS credits: 7.0 

Weekly horarium: 3 hours of lectures, 1 hour of seminar exercise  

Knowledge check form: current control 

Type of exam: written and oral 

Semester: II 

Methodological guidance: Department of Tourism Faculty of Economics 

Lecturer: Assoc. Prof. Dr. Ilinka Terziiska 

 

Abstract: The lecture course was developed in accordance with the general objectives of the 

"Culture and Cultural Tourism" major. It is aimed at revealing the essence, content, management 

and organization of the tourist business in the conditions of a market economy. The aim of the 

course "Introduction to Tourism" is for students to gain in-depth knowledge of the theoretical 

and practical problems of tourism and to familiarize themselves with basic approaches to its 

implementation in modern conditions. In the implementation of the curriculum, the main tasks 

are: Acquisition of knowledge about the theoretical foundations and the development of 

economic theory for the tourism industry; Acquisition of knowledge about the essence and 

characteristic features of the tourism industry, its role in solving socio-economic problems and 

the necessary economic conditions and institutional prerequisites for its development; Getting 

to know the problems and approaches in the organization and management of the tourist 

business. 

Course content: Emergence and development of tourism theory. Nature, definition and content 

of tourism. Historical development of tourism. Leading trends and factors determining the 

development of modern tourism. Role and importance of tourism. Problems and conflicts in the 

development of modern tourism. Tourist consumption. 

Tourist place. Tourism supply and demand. Tourism market equilibrium. Tourist enterprise. 

Tourist product. Material basis of tourism. 

Human resources in tourism. Tourism policy. Holders of the tourism policy. Tourism planning. 

Tourism in the conditions of different market structures. Competition and monopolies in 

tourism - features. Monopoly structures in tourism. Cooperation in tourism. 

Teaching and assessment technology: The lecture course is conducted both in the traditionally 

established way with the use of multiple materials and texts, and with the help of multimedia 

and video materials. In order to provide quality education to students, the "Introduction to 

Tourism" course flexibly combines different methods and forms of learning: lectures on key 

topics, seminar exercises and independent work in the form of course work. The forms of 

control are also tailored to the nature of the discipline – conducting control checks at the end of 

each module, tests, discussion of case studies during seminar sessions and a written exam to 

verify knowledge. 

 



CULTURE OF MODERNITY /XVII-XVIII CENTURY/ 

 

ECTS credits: 7.0 

Weekly horarium: 3 hours of lectures, 1 hour of seminar exercise  

Knowledge verification form: current control 

Type of exam: written and oral 

Semester: II 

Methodological guidance: Department of Sociology; Faculty of Philosophy 

Lecturer: Assoc. Prof. Dr. Zhana Pencheva 

 

Abstract: The course introduces students to: the forms of life in the city and in the village in 

the 17th-18th centuries in Western Europe; with religious practices; with the diverse presence 

of the visual and its impact in the urban environment; in interiors, secular and religious; with 

the social microenvironments in which works of art are commissioned and performed; with 

changes in the social structure of cities; with religious migration to Europe and from Europe to 

North America. An interpretation of the social function (urbanistic, political, aesthetic) of the 

visual images and the organization of the urban space is offered. Major historical events and 

cultural events are presented. The aim of the course is to acquaint students with the concept of 

culture in historical terms from the 17th to the end of the 18th century, as well as the reflection 

on the variety of visual forms and practices. 

Course content: Characteristics of Early Modernity. The expansion of the European world in 

the 16th and 17th centuries. The circulation of images. The problem of the other, of violence 

and tolerance. Western Europe in the 17th century. Europe and the Ottoman Empire. The Dutch 

visual culture in the 17th century. Centers of the Italian Baroque: Rome, Bologna, Naples, 

Genoa. Centers of the European Baroque. Balthazar Neumann. Images of absolutism and 

nationalism in the 17th and 18th centuries: Versailles, Schönbrunn, Sanssouci. The Thirty Years' 

War 1618-1648. Archaeological excavations in the 18th century. Winkelman "History of the Art 

of Antiquity". What is a "Grand Tour". Geographies of culture and values. Changes in the 

depiction of nature and the city in the middle and second half of the 18th century. What is 

European? The enlightened monarchy in the 18th century. The Enlightenment and the 

Encyclopedia: concepts of man, society and knowledge. 

Teaching and assessment technology: The lecture course is fully multimedia. The lectures are 

supported by numerous visual, textual examples from the cultural history of Early Modernity. 

Current research in the representation of Early Modern culture is also discussed. The goal is for 

students to acquire skills to apply the acquired knowledge. Students are given an assignment 

on which they must prepare a written essay. The independent preparation provides for: getting 

to know the necessary literature, understanding the theoretical statements and developing topics 

(lists of topics are attached separately). In the process of studying the discipline, students 

develop a coursework. The goal is for students to acquire practical skills for collecting, 

processing and analyzing data on a specific practical issue and developing specific management 

solutions for entrepreneurial activity. 

 

 



ANCIENT CULTURES IN THE BULGARIAN LANDS AS AN OBJECT OF 

CULTURAL TOURISM 

ECTS: 5.0  

Weekly hours: 2 hours of lectures, 1 hour of seminar exercise 

Knowledge assessment form: exam 

Type of exam: written and oral 

Semester: ІII 

Methodological guidance: Department of Cultural Studies, Faculty of Arts 

Lecturer: prof. DSc Vasil Markov 

 

Abstract: Course "Ancient Cultures in the Bulgarian Lands as an object Cultural Tourism" 

provide basic knowledge about the cultural monuments inherited from the ancient peoples who 

inhabited the Bulgarian lands, considering them as an object and resource for cultural tourism 

development. The emergence, development and demise of ancient cultures are main part of the 

course. A subject of special attention is the heritage that ancient cultures have left in Bulgarian 

culture. This heritage is seen as a resource for cultural tourism development.  

Course content: The heritage of ancient cultures in the Eastern Mediterranean and the Balkans 

as an object for cultural tourism. Prehistoric cultures in the Bulgarian lands as an object for 

cultural tourism. Thracian cities as a cultural tourism resource. Thracian tombs as a cultural 

tourism resource. Thracian megalithic sanctuaries as a cultural tourism resource. Thracian 

treasures as a cultural tourism resource. Ancient Hellenic cities in Thrace as a cultural tourism 

resource. Roman cities in Thrace as a cultural tourism resource. Ancient Thracian heritage in 

Bulgarian folklore as an intangible cultural heritage and as a cultural tourism resource.  

Teaching methods and assessment: The course schedule consists of lectures, exercises and 

extracurricular activities. The lecture course lasts 30 hours on the main topics set out in the 

curriculum. The exercises last 15 hours. During their extracurricular activities, each student 

must prepare short written assignments and presentations on sites of ancient Thracian cultural 

heritage, develop a route dedicated to ancient Thracian heritage and prepare a course project. 

Ongoing control includes participation in discussions, presentation of the developed short 

written assignments and presentations, presentation of the referenced literature and presentation 

of a case study for a cultural heritage site. The final grade is formed based on the grade from 

the ongoing control and the exam grade. The ongoing control grade has a weight of 75% of the 

semester grade. 

 

 

  



CULTURAL HERITAGE AND CULTURAL IDENTITY 

 

ECTS: 5.0  

Weekly hours: 2 hours of lectures, 1 hour of seminar exercise 

Knowledge assessment form: exam 

Type of exam: written and oral 

Semester: ІII 

Methodological guidance: Department of Cultural Studies, Faculty of Arts 

Lecturer: chief assist. prof. Silvia Petrova 

 

Abstract: The course introduces students to the research, analysis and preservation of cultural 

heritage as part of identity. The different approaches to the concept of identity are presented and 

offered for critical reflection. The conceptual approaches to studying cultural heritage from the 

perspective of cultural identity are traced. 

Course content: Basic elements of cultural identity. Cultural identity and the concept of the 

Other. Identity and visual image. Cultural identity and folklore. Cultural identity and 

globalization. Cultural identity and subcultures. Cultural identity and popular culture. Cultural 

identity and discrimination. Harmful forms of cultural identity: xenophobia, hate speech. 

Cultural heritage, cultural identity and new media. Cultural identity and postmodernity. 

Monuments: pride and/or trauma. 

Teaching methods and assessment: The course schedule consists of lectures, exercises and 

extracurricular activities. The lecture course has a duration of 30 hours. The exercises last 15 

hours. During the lecture course, theoretical texts and visual materials are discussed. Issues 

related to the specifics of the concepts of cultural heritage and cultural identity are discussed. 

During the exercises, students participate in debates, give presentations on previously set and 

discussed topics. Extracurricular activities include working with literature, preparing for tests 

and exams in connection with the ongoing control, working with electronic sources, preparing 

for the semester exam. Each student must prepare essays, critically analyze a text and must be 

prepared for discussions on previously set topics. The ongoing control grade has a weight of 

75% of the semester grade. 

 

 

  



HOLY PLACES, RELIGIOUS MONUMENTS AND EVENTS AS AN OBJECT OF 

CULTURAL TOURISM 

 

ECTS: 5.0  

Weekly hours: 2 hours of lectures, 1 hour of seminar exercise 

Knowledge assessment form: exam 

Type of exam: written and oral 

Semester: ІII 

Methodological guidance: Department of Cultural Studies, Faculty of Arts 

Lecturer: assoc. prof. dr Anton Genov 

 

Abstract: The course of lectures aims to prepare students to identify the different types of 

religious monuments and sacred places. At the same time, they learn to know the specifics of 

the faith associated with them, as well as the rituals originating from the religious monuments. 

Students are introduced to the basic scientific literature about holy places, religious monuments 

and events; with the basic concepts of the issue; with the specifics of sacred spaces; with the 

resource of sacred spaces as an element of cultural tourism. 

Course content: Defining a certain space as sacred. Scope and structural regularities of sacred 

spaces. Typology of sacred spaces. Places of religious veneration in Prehistory. Sanctuaries and 

temples in Antiquity. Sacred space in the Middle Ages. Sacred space in the "New Age". The 

concept of sacred space in traditional cultures. Modern interpretations of sacred space. 

Archetypal models in the concept of sacred space. Transformation of sacred space into a tourist 

destination. Harmful effects of tourism – пroblems of physical and spiritual protection of sacred 

spaces. 

Teaching and assessment technology: During the lecture course, theoretical texts and visual 

materials are discussed. Numerous publications are used, presenting the emergence of sacred 

spaces in a global context and in Bulgaria. The lectures are supported by current examples of 

monuments of pilgrimage tourism and museums from Bulgaria and the world. The dialogue 

between students in the master's program and the lecturer takes place with a view to developing 

their analytical thinking and ideas. Extracurricular activities include: studying scientific 

literature, working with library resources, archives and documents, and finally – collecting 

empirical material. The ongoing control grade has a weight of 75% of the semester grade. 

 

 

  



GUIDE ACTIVITY AND TOURIST ANIMATION 

 

ECTS: 5.0  

Weekly hours: 2 hours of lectures, 1 hour of seminar exercises 

Knowledge assessment form: exam 

Type of exam: written and oral 

Semester: ІII 

Methodological guidance: Department of Tourism, Faculty of Economics  

Lecturer: chief assist. prof. Luybomira Pinelova 

 

Abstract: The course aims to familiarize students with the theory and practice in the field of 

tour guiding and animation as two very important areas in the accompanying activities in 

tourism. When interpreting the issues, both the achievements of the leading tourism companies 

in the world and in Bulgaria are taken into account. At the same time, the training is aimed at 

mastering the main theoretical propositions and testing them in a real environment. 

Course content: Social essence of tour guide service and tourism animation. Technological 

process in tour guide service. Tour guide services for tourist groups. Tour guide services for 

individual tourists. Tour guide services and the types of transport. Essence and importance of 

tourist animation. Tourist routes and tour guiding. Tour guide work before, during and after 

travel. Walking tours. 

Teaching and assessment technology: The lecture course is conducted both in the traditionally 

established manner with the use of numerous materials and texts, and with the help of 

multimedia and video materials, maps, diagrams, plans, etc. Interactive forms of teaching are 

used. Lectures are richly illustrated with examples. In the exercises students work on projects 

for tour guide service for groups, individual tourists and in a certain means of transport. They 

also work on projects for tourist animation in a certain means of transport, in a hotel or 

restaurant. Extracurricular activities consist of preparing written papers, preparing for tests and 

projects. The final grade is formed by the grades from the ongoing control and from the exam. 

The ongoing control grade has a weight of 75% of the semester grade. 

 

 

  



EXAMPLES OF THE BULGARIAN RENAISSANCE CULTURE AS AN OBJECT OF 

CULTURAL TOURISM 

 

ECTS: 5.0  

Weekly hours: 2 hours of lectures, 1 hour of seminar exercises  

Knowledge assessment form: exam 

Type of exam: written and oral 

Semester: ІII 

Methodological guidance: Department of Cultural Studies, Faculty of Arts 

Lecturer: assoc. prof. Dimitriya Spasova  

 

Abstract: The course examines one of the essential cultural tourism resources in Bulgaria – the 

culture of the Bulgarian National Revival and its most important examples, including residential 

and temple architecture, fine arts, European influences, etc. Lectures are divided in two parts. 

As an introduction to the issues, lectures begins with a presentation of basic facts about the era 

of the Bulgarian Revival and the changes that occurred in the economic, social and spiritual life 

of the Bulgarians during this period. In this way, students will have the opportunity to 

understand the changes that led to the creation of examples of the tangible and intangible 

cultural heritage of the Revival period. Logically, the lectures move on to the examples of the 

Revival period, which have become a resource for cultural tourism. 

Course content: Economic changes during the Bulgarian Renaissance; Development of 

Bulgarian educational system; Religion and identity; Everyday life; European and Ottoman 

influences in the Bulgarian Revival culture; Revival examples from Southwestern Bulgaria; 

Revival examples from Southern Bulgaria; Revival examples from Southeastern Bulgaria; 

Revival examples from Northeastern Bulgaria; Revival examples from Central Northern 

Bulgaria; Revival examples from Northwestern Bulgaria. 

Teaching and assessment: Classroom work includes a 30-hour lecture course on the main 

topics included in the curriculum. Lectures consist of a discussion of theoretical texts and visual 

materials. Exercises last 15 hours, within which the emphasis is on student participation in 

discussed current topics. Extracurricular work consists of studying the mandatory and 

additional literature; referencing an article or book; preparing short written assignments and 

presentations on objects of the Bulgarian National Revival cultural heritage; preparing a course 

project. The extracurricular work is the basis of the ongoing control. The ongoing control grade 

has a weight of 75% of the semester grade. 

 

  



DIGITALIZATION OF TOUR OPERATOR AND TRAVEL AGENT ACTIVITIES 

 

ECTS: 2.0  

Weekly hours: 2 hours of lectures  

Knowledge assessment form: exam 

Type of exam: written and oral 

Semester: ІV 

Methodological guidance: Department of Tourism, Faculty of Economics  

Lecturer: prof. dr Mariya Stankova  

 

Abstract: The course presents the specifics of the work of tour operators and travel agents in 

an online environment. The focus of the training is digitalization as part of the concept of 

Marketing 4.0 and 5.0, as well as its impact on tourism. The changes in tourism industry, the 

essence of the tour operator products and the tourist destinations, the distribution of the products 

and transports activities are studied. The relevance of the issue is determined by the key 

importance of the activities of travel agencies (tour operators and travel agents) in the field of 

tourism and the transformations that they undergo online.  

Course content: Marketing 4.0-5.0. State and development of the tourism industry. Trends in 

the development of the Bulgarian tourism industry. Trends in tour operator and travel agent 

activity. Marketing and operationalization of tour operator activity in the conditions of 

digitalization. Online travel agencies and online reservation systems. Contact with users. 

Conceptual design development for an online presentation of a travel agency. 

Teaching and assessment technology: The training is carried out in the form of lectures, 

supported by presentations and selected text and video materials. Interactive forms and modern 

electronic means are used in the overall learning process within the framework of classroom 

work. Extracurricular work is reduced to mastering and enriching the lecture material by 

preparing presentations on relevant topics with an emphasis on practical orientation. The 

assessment from extracurricular work, together with the assessment from the ongoing control, 

participate in the formation of the final grade. The ongoing control grade has a weight of 75% 

of the semester grade. 

 

 

  



INTANGIBLE CULTURAL HERITAGE 

 

ECTS: 3.0  

Weekly hours: 2 hours of lectures, 1 hour of seminar exercises 

Knowledge assessment form: exam 

Type of exam: written and oral 

Semester: ІV 

Methodological guidance: Department of Cultural Studies, Faculty of Arts  

Lecturer: assoc. prof. dr Dimitriya Spasova  

 

Abstract: The lecture course focuses on intangible cultural heritage. Lectures are distributed in 

two directions. The first one deals with the concepts of intangible cultural heritage and the 

institutions engaged in its preservation. The second deals with the study and critical reflection 

of the influence of intangible cultural heritage on contemporary society, on our concepts of 

history, identity and its role in shaping our future.  

Course content: World cultural heritage. Intangible cultural heritage. Convention for the 

Safeguarding of the Intangible Cultural Heritage. Living human treasures. Intangible cultural 

heritage and national identity. Intangible cultural heritage and community identity. Museums 

and intangible cultural heritage. Festivals and intangible cultural heritage. Intangible cultural 

heritage and tourism. Invented traditions and authenticity. Intangible cultural heritage as an 

economy of experience. 

Teaching and assessment: Classroom work includes a 30-hour lecture course on the main 

topics included in the curriculum. Lectures consist of a discussion of theoretical texts and visual 

materials. Seminar exercises last 15 hours, where the emphasis is on student participation in 

discussing topics, on case studies about objects of intangible cultural heritage, presented in short 

written assignments and presentations. Extracurricular work lasts 45 hours and consists of: 

studying the mandatory and additional literature; referencing an article or book on the studied 

material; preparing short written assignments and presentations about objects of intangible 

cultural heritage; preparing intangible cultural heritage route; preparing a course project. The 

assessment from extracurricular work, together with the assessment from the ongoing control, 

participate in the formation of the final grade. The ongoing control grade has a weight of 75% 

of the semester grade. 

 

 

  



DIGITAL TECHNOLOGIES AND CULTURAL HERITAGE 

 

ECTS: 3.0  

Weekly hours: 2 hours of lectures, 1 hour of seminar exercises 

Knowledge assessment form: exam 

Type of exam: written and oral 

Semester: ІV 

Methodological guidance: Department of Cultural Studies, Faculty of Art 

Lecturer: chief assist. prof. dr Anastas Ifandiev  

 

Abstract: The digitization of cultural heritage is a significant topic in modern scientific 

research. The advancement of digital technologies opens up new opportunities for the 

preservation, conservation, restoration and study of cultural values. At the same time, the global 

Internet network allows unlimited access to and repeated viewing of the digitized objects. 

Remote virtual access can be used for the purposes of many industries, one of which is cultural 

tourism. The course of lectures examines the historical and theoretical foundations of the good 

symbiosis between digital technologies and cultural heritage. The various technologies used for 

digitizing and preserving cultural monuments are studied. Attention is also paid to the 

possibilities for presenting cultural wealth with the help of new technologies, as well as to the 

risks and problems that may arise. 

Course content: Digital technologies and cultural heritage - basic concepts. Historical 

development of cultural heritage technologies. The transition from analog to digital systems. 

Creation of electronic catalogues and collections in libraries. Digital filming and cataloguing of 

museum exhibits. Three-dimensional modelling of cultural heritage objects. Spatial imaging 

based on photographs. Photogrammetry and laser scanning. Virtual reality. Augmented 

(augmented) reality. Educational and entertaining games based on cultural heritage. Virtual 

heritage - essence and meaning. Museum digital systems for exhibiting cultural monuments. 

Systems for remote presentation via the Internet. Technologies for enriching the tourist 

experience on site. Risks and problems in the use of digital technologies in cultural heritage. 

Digital education and cultural heritage. 

Teaching and assessment: Lectures are on the main topics set out in the curriculum and lasts 

30 hours. The lecture course, along with the classical presentation of the material, is illustrated 

with digital images, multimedia and video materials, applications for virtual and augmented 

reality. The exercises last 15 hours, with an emphasis on student participation in discussing 

specific examples and cases regarding the use of digital technologies in cultural heritage. 

Extracurricular work lasts 45 hours and consists of: studying the mandatory and additional 

literature; solving a practical task or case study related to technologies for digitizing cultural 

heritage; preparing a course project. The assessment from extracurricular work, together with 

the assessment from the ongoing control, participate in the formation of the final grade. The 

ongoing control grade has a weight of 75% of the semester grade. 

 

 

  



MODERN TRENDS IN THE TOURISM INDUSTRY (POSTMODERN TOURISM) 

 

ECTS: 2.0  

Weekly hours: 2 hours of lectures 

Knowledge assessment form: exam 

Type of exam: written and oral 

Semester: ІV 

Methodological guidance: Department of Cultural Studies, Faculty of Art 

Lecturer: assoc. prof. dr Lachezar Antonov  

 

Abstract: The course traces the main historical stages of the tourism industry development, as 

well as the related phases of consumer society from the end of the 19th century to the present 

day, paying special attention to the last phase of this development, its specifics and differences 

from the previous phases. The course pays special attention to: various philosophical, 

culturological and sociological concepts of modernity and postmodernity and in particular their 

theoretical projections within the framework of some fundamental tourism research of the last 

four decades; the structural transformations of capitalism from modern “Fordist” to postmodern 

“post-Fordist” models of production and in particular the impact that these transformations have 

on the tourism industry. Within the course, the tourism sector will be examined and analyzed 

simultaneously as a modern and a postmodern phenomenon, which reflects in its changing 

dynamics the broader social changes associated with the changing models of production and 

consumption in modern consumer societies, as well as with the rise and consolidation of the so-

called. "Economy of experiences". 

Course content: The relationship between the concepts of "modernity" and "postmodernity" 

in contemporary cultural discourse. Market uses of cultural and historical heritage in the modern 

and postmodern world. The tourism industry and the structural transformations of capitalism. 

The idea of tourism in theories of consumer society from the late 20th and early 21st centuries. 

New trends in the development of event and festival tourism. Specifics and transformations of 

tourism practices in the postmodern situation. Motivation and consumer attitudes of the modern 

tourist. Postmodern tourism: global and local perspectives. 

Teaching and assessment: Lectures are 30 hours long on the main topics set out in the 

curriculum. The lecture course, along with the classical presentation of the material, is 

illustrated with photographs, multimedia and video materials. The students' independent work 

is related to: studying the mandatory and additional literature; referencing an article or book; 

preparing short written assignments; preparing a course project on one of the following topics: 

Festivals as a means of tourist destinations developing. The experiences economy and its 

application in the modern tourism industry. Structural transformations of the tourism sector in 

the transition from a Fordist to a post-Fordist economy. The postmodern characteristics of 

modern tourism practices. The assessment from extracurricular work, together with the 

assessment from the ongoing control, participate in the formation of the final grade. The 

ongoing control grade has a weight of 75% of the semester grade. The training in the discipline 

ends with a written exam on the study material, according to the attached syllabus. 

  



EUROPEAN POLICIES TOWARDS CULTURAL HERITAGE 

 

ECTS: 3.0  

Weekly hours: 2 hours of lectures, 1 hour of seminar exercises 

Knowledge assessment form: exam 

Type of exam: written and oral 

Semester: ІV 

Methodological guidance: Department of Cultural Studies, Faculty of Art 

Lecturer: chief assist. prof. dr Anastas Ifandiev  

 

Abstract: Through this course, students will acquire theoretical and applied knowledge in the 

field of European cultural heritage and cultural tourism policies. The role of heritage in the 

various programs of the EU's "Creative Europe" - European Heritage Days; European Capital 

of Culture, European Heritage Label, European Heritage Year, etc. - is emphasized. In addition, 

students will gain an understanding of the enormous potential of cultural heritage in the EU's 

green policies and for sustainable development; will become familiar with specific tools, 

resources and technologies for the integration of Europe's cultural heritage through their 

inclusion in cultural routes. In this context, UNESCO's strategies towards cultural heritage and 

the "European Routes for Cultural Tourism" program of the Council of Europe will be 

compared. Based on the acquired knowledge, they will have the opportunity to develop their 

own alternative cultural route. 

Course content: Cultural and historical prerequisites for the emergence of the idea of heritage 

and its preservation and display as an organized activity; Features of the European approach to 

cultural heritage; Cultural heritage in the policies of the European Union. Cultural and historical 

or cultural heritage: terminological clarifications. Tangible, intangible, digital and digitized 

heritage: features, varieties, structure. Cultural heritage, cultural memory, national history and 

European identity. National heritages of European significance. European model in cultural 

heritage policies: heritization of culture, Europeanization of heritage, "greening" of heritages; 

strengthening the culture of participation and the role of international non-governmental 

networks, digitalization of European heritages. Functions of cultural heritage for the 

development of tourism: potentials and problems; European legislation on issues of culture, 

cultural heritage and the preservation and display of cultural monuments. Cultural heritage at 

the heart of Europe's green policies; cultural heritage and sustainable development of tourism, 

education, regional development, employment, environmental protection, new technologies, 

transport and services. Cultural heritage in horizontal policies of Europe – documents and good 

practices. CN and cultural tourism. Cultural tourism in the EU. Council of Europe Resolution 

(98)4 on cultural routes. Management of cultural tourism in places of historical importance. 

International Charter for Cultural Tourism. The first registered cultural tourism routes to the 

Council of Europe: Santiago de Compostela. Trade routes in the past as a basis for cultural 

tourism in the present: Hanseatic routes, Silk Road. Bauhaus and architectural heritage at the 

basis of European sustainable development. and cultural routes: European Secession; Gardens 

of Europe; Rural Habitat; Architecture without Borders. Heritage as tools of European identity: 

European Heritage Day, European Capital of Culture, European Heritage Label, etc. Potential 



opportunities and challenges for sustainable preservation, storage and exhibition of the cultural 

heritage of Europe. Cultural heritage as a factor for sustainable development of society. 

Teaching and assessment: Lectures lasting 30 hours on the main topics set out in the 

curriculum. The lecture course, along with the classical presentation of the material, is 

illustrated with photographs, multimedia and video materials, archival materials, documents, 

etc. Students receive the relevant bibliographies and results of empirical sociological, 

ethnological and field anthropological researches. In parallel with the lecture course, students 

are encouraged to engage in discussions on the issues. The students' independent work is related 

to: studying the mandatory and additional literature; text annotation; referencing of text; 

preparation for independent development of a cultural route; collection of empirical 

anthropological and ethnological material. Sample topics for theoretical developments are: 1. 

Objects bearing the European Heritage Label; 2. European Capitals of Culture; 3. European 

Heritage Days; 4. Heritage in the Cultural Routes of the Council of Europe. Assessment is based 

on ongoing control and semester exam. The assessment from the ongoing control has a weight 

of 75% of the semester (final) assessment. 

 

 

 

  



II. ELECTIVE DISCIPLINES 

 

 

 

CULTURE OF ANCIENT EAST 

 

ECTS credits: 3.0 

Weekly horarium: 2 hours of lectures 

Knowledge check form: current control 

Type of exam: written and oral 

Semester: I 

Methodological guide: Department of Cultural Studies, Faculty of Arts 

Lecturer: Prof. DSc Vasil Markov 

 

Abstract: The study discipline aims to: introduce students to the main characteristics, 

peculiarities and problems related to the development of the cultures of the Ancient East; to 

stimulate their creative thinking; to prepare students for independent work with written, 

archaeological and visual art sources, as well as with modern scientific literature; to prepare 

students for independent development of an essay on a certain scientific problem; 

Content of the course: The course studies the cultures of ancient Egypt and the Bilingualism, 

of Ancient Persia, the cultures of the ancient peoples of Asia Minor and Asia Minor, the Aegean 

culture. Particular attention is paid to both the specific features and achievements of individual 

cultures, and their mutual influences, both in time and space. An attempt was made to outline 

the directions of movement, as well as the complex process of accumulation of cultural values 

in the Old World, which became the basis for the construction of European civilization. 

Teaching and assessment technology: The lecture course is conducted both in the traditionally 

established way with the use of multiple materials and texts, and with the help of multimedia 

and video materials, graphic maps and schemes, plans of ancient architectural monuments, 

reconstructions of cultural monuments, reproductions of ancient artistic monuments. Current 

issues raised and debated in the science of antiquity are discussed. Extracurricular employment 

includes independent training, which provides for: studying the literature on the discipline; 

independent development of optional tasks; independent development and defense of a course 

project. Students take one test per semester and one term paper. The requirements for 

certification of the semester are regular attendance at classes, completion of assigned tasks. 

 

  



CULTURE OF THE BULGARIAN MIDDLE AGES 

 

ECTS credits: 3.0 

Weekly horarium: 2 hours of lectures 

Knowledge check form: current control 

Type of exam: written and oral 

Semester: I 

Methodological guide: Department of Cultural Studies, Faculty of Arts 

Lecturer: Chief Assist. Prof. Dr. Grigor Grigorov 

 

Abstract: The program is designed for students majoring in cultural studies. It was developed 

with a view to clarifying two main tasks. 1) In a cultural-historical aspect - to systematize, 

problematize and illuminate the main period in the development of Bulgarian culture in the 7th 

- 11th centuries, which in the national plan is the foundation of Bulgarian civilization. 2) To 

derive a typology of cultural processes during the Middle Ages in South-Eastern Europe, to 

trace the specifics in the processes of universalization, by offering evaluations of the cultural 

models that arose during the period, classifying them according to their functionality in the 

general cultural European perspective. The exercises are based on an analysis of 1) 

contemporary cultural studies; 2) of specific texts from the Middle Ages. 

The goal is for students to gain an idea of the nature of medieval culture, as fundamental in the 

Bulgarian cultural mentality. 

Content of the course: What is Old Bulgarian culture? Periodization. Genotype of the Old 

Bulgarian culture. Types of cultural memory in the Balkans: ritual-image (Thracian, Proto-

Bulgarian); verbal (Greek and Roman). Cultural traditions in the Bulgarian lands until the 

creation of the Bulgarian state in 681. Proto-Bulgarians: ethnogenesis, language, faith, calendar, 

institutions, statehood. Slavs: life, productive and military skills, genesis, faith, verbal culture. 

Old Bulgarian folk culture. Adoption of Christianity as the state religion in 864. Culture of the 

book. The New and the Old Testament - Eastern Mediterranean cultural transmissions. 

Byzantine theology, Roman theology. The work of the holy co-apostles Constantine the 

Philosopher, called Cyril, and his brother Methodius. Universalization of the old Bulgarian 

culture. Process of sacralization of the Old Bulgarian literary language. Old Bulgarian language 

- twice an international language in medieval Europe. Golden Age of Old Bulgarian Culture 9th 

- 10th centuries. Discussions, terms, content. Church life in the Bulgarian state. Monastery, 

temple, icon. King Simeon's library. Original Old Bulgarian literature of the 9th-11th centuries. 

Heretical movements in Bulgaria. 

Teaching and assessment technology: The lecture course uses theoretical studies, 

reproductions of medieval paintings, and translations into Bulgarian of texts from the Middle 

Ages. Current issues related to the nature of medieval Western European culture and 

contemporary everyday stereotypes about it are also discussed. Students are assessed with a 

rolling assessment and exam. There is an opportunity for independent development of a 

coursework type. 

 

 

  



CULTURE OF THE RENAISSANCE 

 

ECTS credits: 3.0 

Weekly horarium: 2 hours of lectures 

Knowledge check form: current control 

Type of exam: written and oral 

Semester: I 

Methodological guidance: Department of Sociology; Faculty of Philosophy 

Lecturer: Assoc. Prof. Dr. Zhana Pencheva 

 

Abstract: The course introduces students to the diverse presence of the visual - from the book 

miniature to the impact of the urban environment; with the social microenvironments in which 

works of art are commissioned and performed; with projects to create cities. An interpretation 

of the social function (urbanistic, political, aesthetic) of the visual images and the organization 

of the urban space is offered. 

Course content: The aim of the course is to acquaint students with the concept of visual culture 

in historical terms from the 14th to the end of the 18th century, as well as with the reflection in 

History of the concepts Renaissance, Baroque, Early Modernity. Geography of the culture of 

the Late Middle Ages in Europe. The place of Italy. Social position of the artist in the 14th - 

16th centuries. Relations with the authorities. Contractors. The master and the studio, work 

organization, training. Fresco cycles in Italy in the 14th century: Assisi, Padua, Siena, Florence. 

Religious and political significance. The relationship between image and word: the images of 

St. Francis of Assisi 13th-14th centuries. Body and space in the images of the 15th century. The 

central perspective; experiment and form, the artist-scientist. The Impact of Humanism on the 

Visual Image. The Renaissance city: the square, housing, social scenes, infrastructure. Views 

on God's, Earth's, and Utopian Cities. Architectural treatises. Interaction and appropriation: 

northern artists and Italy in the 15th and 16th centuries. Original and edition: reproduction 

techniques - woodcut, engraving, letterpress. The social function of image replication. The 

crisis at the end of the 15th and the beginning of the 16th century. Visual images of the end of 

the world. Albrecht Dürer. Religion, Politics and the Visual Image - Michelangelo. David, The 

Creation (the Sistine Chapel panel), Tomb of Julius II, Tomb of the Medici. Religion, politics 

and the visual image. Raphael in the Vatican 1508-1520. Last Judgment, Late Work. 

Michelangelo's religiosity, a return to the spirituality of the Late Middle Ages. Michelangelo 

and the Italian Reformation Movement. The Reformation in Central and Western Europe and 

the social function of the circulated visual image. The Catholic Reformation and the Presence 

of the Visual. The Jesuit Order and Art. The Church of Jesus in Rome. The construction of the 

church "St. Peter " in Rome. The urban reconstruction of Rome under Pope Sixtus V (1585-90). 

Comparison with the reconstructions of Vienna and Paris in the mid-19th century. Images and 

architecture in Venice in the 16th-17th centuries - palaces, public spaces, churches. The 

emergence of the first female artists. Lavinia Fontana, Sophonisba Anguisola. Parks and 

gardens in the 16th and 17th centuries – relation to nature in early modernity. The expansion of 

the European world in the 16th and 17th centuries. The circulation of images. The problem of 

the other, of violence and tolerance. Colonization and the ideology of images. Dutch visual 

culture in the 17th century. The representation of the worker. The goods, the journeys. 



Rembrandt and Vermeer – the artist as merchant. Baroque Ideology and Theatricality. Centers 

of the European Baroque. Baroque as the first pan-European phenomenon. Balthazar Neumann. 

The Bishop's Palace in Würzburg. Images of absolutism and the national - Versailles, 

Schönbrunn, Sanssouci. Archaeological excavations in the middle of the eighteenth century and 

classicism. Winckelmann History of Ancient Art. Difference with " Biographies " of Giorgio 

Vasari. Depiction of the classical and the national in the middle and second half of the 18th 

century. What is European? 

Teaching and assessment technology: The lecture course is fully multimedia. The lectures are 

supported by numerous visual, textual examples from the cultural history of the Renaissance. 

Current research in the representation of Renaissance culture is also discussed. The goal is for 

students to acquire skills to apply the acquired knowledge. Students are given an assignment 

on which they must prepare a written essay. The independent preparation provides for: getting 

to know the necessary literature, understanding the theoretical statements and developing topics 

(lists of topics are attached separately). In the process of studying the discipline, students 

develop a coursework. The goal is for students to acquire practical skills for collecting, 

processing and analyzing data on a specific practical issue and developing specific management 

solutions for entrepreneurial activity. The course work involves the study of a specific problem. 

The exam is written. It includes questions from all the study material. The final assessment 

takes into account the results of the current control and the assessment of the exam in a ratio of 

2: 3 conditional parts. 

 

 

SEMIOTICS OF CULTURE 

 

ECTS credits: 3.0 

Weekly horarium: 2 hours of lectures 

Knowledge check form: current control 

Type of exam: written and oral 

Semester: I 

Methodological guide: Department of Cultural Studies, Faculty of Arts 

Lecturer: Assoc. Prof. Dr. Dimitriya Spasova 

 

Abstract: The discipline offers a comprehensive overview of the semiotics of culture. The 

course introduces students to the issues of semiotics of culture. Culture is seen as a sign system. 

Theoretical aspects of the problem are studied: essence and directions in semiotics and in 

particular the semiotics of culture, essence of the sign, sign and symbol, semiotic systems. The 

second part of the course has a certain scientific and practical emphasis, considering issues such 

as: semiotics of non-verbal communication, visual semiotics, semiotics and online 

communication, etc. 

Course content: Introduction. Emergence of semiotics as a science; Nature of the mark; 

Classification of signs; Sign and symbol; Semiotic systems; Sign systems of culture; Religious 

and ritual semiotic systems; Semiotics of non-verbal communication; Visual semiotics; 

Semiotics and online communication; Semiotics and everyday life; Semiotics and tourism. 



Teaching and assessment technology: The lecture course is conducted both in the traditionally 

established way with the use of multiple materials and texts, and with the help of multimedia 

and video materials. During the current control, the knowledge, skills and competence 

demonstrated during the practical classroom classes are evaluated, with the results achieved 

from the tasks and tests being of serious importance. The current grading is illustrated in the 

following table, which gives the maximum number of points of each component in the grading. 

The final grade is formed based on the grade from the current control and the exam grade. 

Current control constitutes 60% of the final grade. The final exam consists of a written 

development of a topic from the synopsis and has a weight of 40% of the final grade. 

 

 

CULTURE OF MODERNITY /XIX and XX centuries/ 

 

ECTS credits: 3.0 

Weekly horarium: 2 hours of lectures 

Knowledge check form: current control 

Type of exam: written and oral 

Semester: II 

Methodological guidance: Department of Sociology; Faculty of Philosophy 

Lecturer: Assoc. Prof. Dr. Zhana Pencheva 

 

Abstract: The course analyzes the social, cultural and economic changes in Europe from 1789 

to 2001. The attention in the activities is distributed equally between the analysis of the concepts 

and the material organized by them. Particular attention is paid to (dis)continuities in social and 

cultural attitudes and values. The course offers a critical history of the specified period. The 

study discipline aims to: compare the possibilities of different approaches for historical 

understanding of culture during the specified period; to stimulate efforts for a more complex 

understanding of the experiences and behaviors that people have had in different historical 

settings; to prepare students for independent development of topics in the history of European 

modernity and postmodernity. 

Content of the course: Clarifying the concepts: era, process, discontinuity, tradition, change. 

What is modernity - characteristics; social geography. How was the creation of the American 

States related to political and social ideas in Europe? The Napoleonic campaigns (1799-1813). 

Impact on the structure of society in France, Italy, Austria-Hungary and the German states. 

Reaction and Restoration in Europe 1815-1848. 

Strive for sustainability. Social and National Movements and Rebellions 1805-1848. 

Technology and industrialization. Antimodernity: Values and Institutions. Reform movements 

and revolutions in the 19th and 20th centuries. Nations and nationalisms. Modern art. Vanguards 

and "returns to order". Authoritarian and totalitarian regimes in Europe 1920-1990. The years 

1945, 1956, 1968, 1989-1991. Capitalism and socialism. What is postmodernity? Sanity and 

Madness; (in)correctness, perspective and rhizome; details instead of wholeness; disunity 

instead of unity. Postmodern architecture and art. Environmental movements and values. 

Teaching and assessment technology: The lecture course is conducted entirely with 

multimedia. The lectures are supported by numerous visual and textual examples from the 



cultural history of the 19th and 20th centuries. Current research in the representation of 

modernity and postmodernity is also discussed. The independent preparation provides for: 

getting to know the necessary literature, understanding the theoretical statements and 

developing topics (lists of topics are attached separately). 

 

 

BASICS OF ADVERTISING 

 

ECTS credits: 3.0 

Weekly horarium: 2 hours of lectures 

Knowledge check form: current control 

Type of exam: written and oral 

Semester: II 

Methodological guide: Department of Cultural Studies, Faculty of Arts 

Lecturer: Chief Assist. Prof. Dr. Silvia Petrova 

 

Abstract: The course "Basics of advertising" is aimed at studying the basics of advertising 

communication, its elements and regular interactions, as well as the varieties of advertising 

according to the media channel through which it is broadcast. The course aims to: introduce 

students to the scientific field related to media advertising; to stimulate the development of 

critical attitudes towards printed or electronic advertising messages; to prepare students for the 

independent development of analyzes and projects related to specific advertising campaigns, 

according to a pre-determined goal. 

Course content: The lecture course examines the peculiarities of advertising in print media, 

traditional electronic media - radio and television, as well as the presence in the hypertext space 

of the Internet. The emphasis is placed on the specifics of the Bulgarian advertising model, 

marked by belonging to the Balkan cultural area, while the consequences of European 

integration and globalism in the field of market relations and advertising practices are also 

commented on. In this spirit, changes in different codes of linguistic and visual advertising 

messages are analyzed. The socio-cultural consequences of advertising communication for the 

individual user are analyzed. 

Teaching and assessment: Seminar classes are focused entirely on practical activities to help 

students acquire specific skills for working in the advertising practice of different media 

environments. Recommendations are given for high efficiency in the construction of different 

types of advertisements. The current assessment is determined by the activity and quality of 

student participation in the seminars and discussions. The requirements for certification of the 

semester are regular attendance at classes, completion of assigned tasks. 

 

 

  



ANTHROPOLOGY OF TOURISM 

 

ECTS: 2.0  

Weekly hours: 2 hours of lectures 

Knowledge assessment form: exam 

Type of exam: ongoing assessment 

Semester: ІII 

Methodological guidance: Department of Cultural Studies, Faculty of Art 

Lecturer: Assoc. prof. dr Lachezar Antnonov  

 

Abstract: The course is dedicated to the problematization of tourism as a subject of 

anthropological knowledge and in particular to the understanding of tourism as a socio-cultural 

practice, as a ritual and game action, as a generator of tourist myths, as a stimulator of 

hedonistic-consumer lifestyles. A special attention is paid to the topic of the transition from 

mass forms of tourism to largely differentiated, individualized, creative and alternative forms 

of tourism, leaving the paradigmatic boundaries of modernity. It is also observed the 

relationship between consumer culture and the intensifying uses of leisure time in the conditions 

of the so-called "experience economy". During the course, students will also be introduced to 

the debates about authenticity, which have a key role in anthropological research on the tourist 

phenomenon from the 1970s to the present day. 

Course content: Basic anthropological approaches to the topic of tourism. Tourism as a leisure 

industry. Tourism as an experience industry. Tourist motivation and tourist behaviour. The topic 

of authenticity in tourism. 

Teaching and assessment: The lecture course on the main topics set out in the curriculum last 

30 hours. Lectures consist of discussing theoretical texts and visual materials, and discussions. 

Extracurricular work last 30 hours and consists of: studying the mandatory and additional 

literature; referencing an article or book; solving a practical task or case study related to the 

presentation of cultural heritage in social networks; preparing a course project. Assessment is 

based on ongoing control. The ongoing control includes attendance at lectures, participation in 

discussions, preparing presentations, solving tasks, and coursework. The assessment from the 

ongoing control has a weight of 75% of the semester (final) assessment.  

 

 

  



RESOURCES FOR CULTURAL TOURISM 

 

ECTS: 2.0  

Weekly hours: 2 hours of lectures 

Knowledge assessment form: exam 

Type of exam: ongoing assessment 

Semester: ІII 

Methodological guidance: Department of Cultural Studies, Faculty of Art 

Lecturer: Assoc. prof. dr Anton Genov  

 

Abstract: The discipline "Resources for Cultural Tourism" aims to provide students with basic 

training in recognizing and classifying the movable and immovable cultural values, as well as 

tangible and intangible cultural heritage of Bulgaria.  

Course content: Tourism as a social phenomenon and the specifics of cultural tourism. Objects 

and events falling into the segment of cultural tourism resources. Tangible cultural heritage. 

Immovable monuments. Periodization and typology of immovable cultural values. Prehistory 

and Antiquity. Medieval monuments. Renaissance immovable cultural values and ensembles. 

Archaeological reserves in Bulgaria. Museums as tourist destinations related to movable 

cultural values. Stages in the development of cultural tourism resources. Research and 

conservation. Restoration and construction of infrastructure. Advertising and promotion. The 

role of cultural animation. 

Teaching and assessment: The lecture course on the main topics set out in the curriculum last 

30 hours. Lectures consist of discussing theoretical texts and visual materials, and discussions. 

Extracurricular work last 30 hours and consists of: studying the mandatory and additional 

literature; referencing an article or book; solving a practical task or case study related to the 

presentation of cultural heritage in social networks; preparing a course project. Assessment is 

based on ongoing control. The ongoing control includes attendance at lectures, participation in 

discussions, preparing presentations, solving tasks, and coursework. The assessment from the 

ongoing control has a weight of 75% of the semester (final) assessment.  

 

 

  



PRODUCTS FOR CULTURAL TOURISM  

 

ECTS: 2.0  

Weekly hours: 2 hours of lectures 

Knowledge assessment form: exam 

Type of exam: ongoing assessment 

Semester: ІII 

Methodological guidance: Department of Cultural Studies, Faculty of Art 

Lecturer: Assoc. prof. dr Dimitriya Spasova  

 

Abstract: The curriculum is aimed at creating products to present aspects of cultural tourism. 

Without exhausting all possible options, the lectures are aimed at creating products that support 

the tourist's desire to learn, discover, experience and consume movable and immovable 

attractions/products in a tourist destination. Products presenting aspects of cultural tourism 

serve not only the tourist, but also the business, as they present in an interesting way and direct 

the experience of the distinctive features of the destination, including art, architecture, historical 

heritage, culinary heritage, literature, music, etc., which are so important for cultural tourism. 

Course content: Experiences completely in tourism. Outbound routes. Transcontinental routes. 

Analysis and preparation of brochures with routes to distant destinations. Inbound tourism - 

analysis of tourist brochures of individual countries. Preparation of advertising products. 

Preparation of materials for local and cross-border routes. Preparation of products for city 

guides. Preparation of products for city routes. Experience the destination like a local. 

Preparation of products for one-day tours. Preparation of products for tour operator companies. 

Teaching and assessment: Classroom work includes a lecture course lasting 30 hours on the 

main topics set out in the curriculum. Extracurricular work lasting 30 hours and consists of: 

studying the scientific literature on the discipline; preparation of a tourist route; preparation of 

tourist products; presentation of the tourist route and its accompanying tourist products; 

presentation of a tourist route in Bulgaria or Abroad and its accompanying products. On the 

basis of the extracurricular tasks, a ongoing control is carried out. The assessment from the 

ongoing control has a weight of 75% of the semester (final) grade.  

 

 

  



MEGALITHIC MONUMENTS AND CULTURAL TOURISM 

 

ECTS: 2.0  

Weekly hours: 2 hours of lectures 

Knowledge assessment form: exam 

Type of exam: ongoing assessment 

Semester: ІII 

Methodological guidance: Department of Cultural Studies, Faculty of Art 

Lecturer: Assoc. prof. dr Anton Genov  

 

Abstract: The study of megalithic monuments is an established issue, due to their widespread 

distribution during certain stages of the historical development of individual regions and 

because of the mystery of the millennial belief in large stone blocks and rocks. Unlike 

megaliths, rock-cut sanctuaries represent a relatively newer research area for the antiquity of 

Europe and Asia. Rock sanctuaries and megaliths in Southeast Europe have long been in the 

field of view of Bulgarian scientists, but in the last twenty years, research has flourished, which 

is decisive for the transformation of these monuments into tourism areas. 

Course content: Megalithic monuments - general characteristics and conventions. Megalithic 

monuments - distribution. Chronology of megalithic monuments. Types of megalithic 

monuments. Rock-cut monuments. Semantic aspects of megalithism. Megalithic monuments in 

Bulgaria. Rock-cut monuments in Bulgaria. Problems of localization, recognition and study of 

megalithic and rock-cut monuments. Problems and good practices in the preservation and 

socialization of megalithic and rock-cut sites. Tourism and speculation with information about 

megalithic and rock-cut monuments. 

Teaching and assessment: Classroom work includes a lecture course lasting 30 hours on the 

main topics set out in the curriculum. Extracurricular work lasting 30 hours and consists of: 

studying the scientific literature on the discipline; preparation of a tourist route. The assessment 

from the ongoing control has a weight of 75% of the semester (final) grade.  

 

 

  



RESEARCH PROJECT ON CULTURAL HERITAGE 

 

ECTS: 2.0  

Weekly hours: 2 hours of lectures 

Knowledge assessment form: exam 

Type of exam: ongoing assessment 

Semester: ІII 

Methodological guidance: Department of Cultural Studies, Faculty of Art 

Lecturer: Assoc. prof. dr Dimitriya Spasova  

 

Abstract: The course of lectures aims to enable students to carry out a research project 

according to their interests. The project will be finalized, summarized and presented in a 

presentation. According to the results on the project can be made s scientific report and even a 

thesis can be written. The course will introduce students to research principles and methods, 

will examine the main components of the study, the design of the project proposal, the collection 

of preliminary scientific literature in the selected project area, the conduct of research and 

analysis of the results, etc. Each project is unique, which is why we will focus on the common 

elements of the projects that apply regardless of the specific content of the selected project. 

Since the master's program ends with the defense of a thesis, the course of lectures will also 

assist students in working on their master's thesis. 

Course content: Introduction to the issues and formulation of a suitable topic for a research 

project, problem and purpose formulation of the study, statement of hypotheses. Types of 

research. Study of implemented projects on the selected topic and familiarization with the 

scientific literature. Life cycle of a research project - formulation of the main stages and 

strategies for their management. Preparation of a project proposal. Determination of the main 

components. Identification of stakeholders. Responsibilities determination. Toolkit. Applying 

for funding. Risk management. Risk sources. Risk effects. Risk management planning. Project 

implementation. Monitoring tools. Budget and time management. Project team. Leadership and 

teamwork. Communication. Problem management. Conducting research on the selected issue. 

Teaching and assessment: Lecture course on the main topics set out in the curriculum last 30 

hours. The lecture course is practically oriented. Research methodology, implemented research 

projects, application programs, etc. are presented. In parallel, students work and periodically 

discuss their own ideas, the project proposal, the conducted studies, the summarized scientific 

literature and the final results. Extracurricular work last 30 hours and consist of: studying the 

mandatory and additional literature; preparing a project proposal; conducting a study in relation 

to the assigned topic; getting acquainted with the existing scientific literature; finalizing the 

project proposal and preparing a scientific report. On the basis of the extracurricular work, a 

ongoing control is carried out. The assessment from the ongoing control has a weight of 75% 

of the semester (final) grade.  

 

 

  



THEMATIC CULTURAL ROUTES DESIGN 

 

ECTS: 2.0  

Weekly hours: 2 hours of lectures 

Knowledge assessment form: exam 

Type of exam: ongoing assessment 

Semester: ІV 

Methodological guidance: Department of Cultural Studies, Faculty of Art 

Lecturer: Assoc. prof. dr Dimitriya Spasova  

 

Abstract: The course examines institutions, concepts and methods for creating thematic 

cultural routes. Within the lectures, numerous and diverse examples from both Bulgarian and 

European and international reality are presented and analyzed. In this way, students will receive 

a solid base that will serve them in the preparation, implementation and promotion of thematic 

cultural routes to be applied in practice. Along with the theoretical part, within the framework 

of their extracurricular activities, students will work on the creation of thematic cultural routes, 

namely planning, identifying sites, research, etc. They will be presented electronically and, if 

possible, excursions will be organized in order to improve the understanding of thematic routes 

and the cultural heritage associated with them at the local and regional level. Last but not least, 

it should be borne in mind that the methods for creating thematic routes are numerous and can 

hardly be deployed within the limited number of hours of this course. That is why our task is to 

lay the foundations on which future professional work on the issue can be built. 

Course content: Thematic routes of the Council of Europe. UNESCO cultural routes. 

Identification of cultural heritage - movable and immovable. Identification of resources in the 

territory - local contexts, institutions and characteristics of the destination, resources of the 

destination. Cultural heritage as a territorial identity - valorization of local cultural heritage. 

Consumption of spaces. Places, practices, lifestyle. Organization, inventory, planning and 

creation of sustainable tourist routes. Creation of benefits from the cultural route - cultural, 

economic, social. Creation of partnerships. 

Teaching and assessment: Classroom work includes a lecture course lasting 30 hours. Along 

with the classical presentation of the material, the lecture course is illustrated with photographs, 

multimedia and video materials. In addition, there will be a presentation and analysis of 

practical cases and problems, posed individually or in groups, on the basis of which discussions 

will be held. Extracurricular work lasting 30 hours and consisting of: studying the mandatory 

and additional literature; preparing short written assignments and presentations on specific 

cultural and historical sites; preparing a route; testing the prepared route. On the basis of the 

extracurricular work, a ongoing ongoing is made. The assessment from the ongoing control has 

a weight of 75% of the semester (final) grade 

 

 

  



CULTURAL HERITAGE PRESENTATION IN SOCIAL MEDIA 

 

ECTS: 2.0  

Weekly hours: 2 hours of lectures 

Knowledge assessment form: exam 

Type of exam: ongoing assessment 

Semester: ІV 

Methodological guidance: Department of Cultural Studies, Faculty of Art 

Lecturer: Chief assist. prof. dr Anastas Ifandiev  

 

Abstract: Social media is an important factor in modern public life. Obtaining information and 

communicating through social media is an indispensable part of the daily life of modern people. 

The values and messages of people and institutions dealing with cultural heritage can reach the 

public much more easily with the help of social media. Applications for communication and 

sharing information make the objects of tangible and intangible cultural heritage accessible to 

all. The course of lectures examines the application of social networks for the preservation and 

promotion of cultural heritage. The emphasis is on the possibilities for presenting cultural 

wealth in the most popular social networks and the specific phenomena that arise due to the 

implementation of these new technologies. The possibilities for learning through the use of 

social media are also examined. 

Course content: Cultural heritage and social media. Cultural heritage in the era of Web 2.0. 

Social media and tangible cultural heritage. Social media and intangible cultural heritage. 

Opportunities for presenting cultural institutions in social media. Using social media for the 

cultural heritage preservation. Using social media for cultural heritage promotion and 

advertising. Using social media for training in the field of cultural heritage. Presenting cultural 

heritage in forums, blogs, wikis (Wikipedia). Presenting cultural heritage on Twitter. Presenting 

cultural heritage on Facebook. Presenting cultural heritage on Instagram. Using YouTube 

videos to reach cultural heritage to the audience. Specific changes in cultural heritage caused 

by social media. Significant campaigns in the social networks of Bulgarian cultural institutions.  

Teaching and assessment: Classroom work includes a lecture course lasting 30 hours. Along 

with the classical presentation of the material, the lecture course is illustrated with photographs, 

multimedia and video materials. In addition, there will be a presentation and analysis of 

practical cases and problems, posed individually or in groups, on the basis of which discussions 

will be held. Extracurricular work lasting 30 hours and consisting of: studying the mandatory 

and additional literature; solving a practical task or case study related to the presentation of 

cultural heritage in social networks; preparing a course project. On the basis of the 

extracurricular work, ongoing is made. The assessment from the ongoing control has a weight 

of 75% of the semester (final) grade 

 

 

  



CULTURAL TOURISM AND LIFESTYLE 

 

ECTS: 2.0  

Weekly hours: 2 hours of lectures 

Knowledge assessment form: exam 

Type of exam: ongoing assessment 

Semester: ІV 

Methodological guidance: Department of Cultural Studies, Faculty of Art 

Lecturer: Chief assist. prof. dr Silvia Petrova  

 

Abstract: The course focuses on the phenomenon of cultural tourism and its relationship with 

the concept of lifestyle. The lectures provide definitions of the main concepts, explore the 

various manifestations of the phenomena, develop a critical perspective, and form practical 

skills in the field of cultural tourism and techniques for constructing lifestyle models. The 

manifestations of cultural tourism and lifestyle are studied through the prism of media and 

popular culture in the era of Web 2.0 (social networks, blogs, etc.). Attention is paid to 

contemporary forms of cultural tourism such as post-tourism and its connections with lifestyle 

projects for building identity. The relationship between cultural tourism and fashion is analyzed. 

Course content: Identity and lifestyle. Lifestyle and mass culture. Cultural tourism and 

fashion. Cultural (post)tourism: contemporary lifestyle models. Cultural tourism and lifestyle 

in the context of the media. 

Technology of teaching and assessment: Classroom work includes a lecture course lasting 30 

hours. During the lecture course, theoretical texts and visual materials are discussed. Issues 

related to the specifics of the various manifestations of lifestyle in cultural tourism are 

discussed. Students give presentations on previously set and discussed topics. The organization 

of extracurricular work consists of: studying the mandatory and additional literature; 

preparation of essays; preparation of a critical analysis of a text; preparation for discussions on 

previously set topics. On the basis of the extracurricular work, a ongoing control is carried out. 

The assessment from the ongoing control has a weight of 75% of the semester (final) 

assessment.  

 


