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Tourism Major 

Master Programme: Innovation and Entrepreneurship in tourism 

 

The tuition is intended for graduates of Educational qualification degree (EQD) "bachelor" / 

"master" in professional field other than 3.9. Tourism. 

1. GENERAL PRESENTATION OF THE PROGRAM 

This Qualification Characteristics reflects the scope and level of professional knowledge and 

skills to be acquired by graduates of the Master’s Degree Program in “ENTREPRENEURSHIP AND 

INNOVATION IN TOURISM” and the areas of their future professional development. 

The organisation of the curriculum is in line with the requirements of the modern labour 

market and aims to prepare competitive, highly qualified specialists in the tourism industry. 

The trainig for obtaining the professional qualification in “ENTREPRENEURSHIP AND 

INNOVATION IN TOURISM” in the educational and qualification Master’s degree it is carried out in 

the professional field 3.9. Tourism. It is tailored to the specificities of the tourism industry and the 

challenges that entrepreneurial initiatives face on national, regional and international level.  

Graduates of the Master’s programm in “ENTREPRENEURSHIP AND INNOVATION IN 

TOURISM” acquire key managerial competences, skills and managerial competences in the practical 

implementation of different entrepreneurial approaches.  

The focus is on mastering sustainable business models and entrepreneurial thinking, behaviour 

and qualities that facilitate the implementation of successful entrepreneurial initiatives. 

2. PURPOSE OF THE TRAINING: 

The aim of the training is to prepare professionals for professional expression in the field of 

entrepreneurship, possessing innovative spirit and initiative. 

The Master's programme includes compulsory specialised training, elective and optional 

subjects studied by the trainees. On this basis, it is intended to prepare highly qualified, innovative and 

competitive specialists in the field of entrepreneurship, who meet the technological changes and 

requirements of business. For the purpose of training, professionals from the practice are also involved 

to impart their experience, skills and knowledge in the preparation of students.  

Practical and applied projects are assigned in the course of training to contribute to the 

application of the acquired knowledge and skills in a practical environment. 

3. KNOWLEDGE, SKILLS AND COMPETENCES ACQUIRED ACCORDING TO 

THE NATIONAL QUALIFICATION FRAMEWORK 

Knowledge 

The Master’s program in “ENTREPRENEURSHIP AND INNOVATION IN TOURISM” 

provides knowledge to the understanding the nature of entrepreneurship, innovation, and innovation 

processes in tourism. Graduates of the Master’s programme have knowledge of the main types of 
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innovation in the tourism industry in terms of their specific application and the impact they have on 

changing consumer habits. They can: 

- explain the different types of main categories of innovation; 

- explain and recreate the main functions of entrepreneurial activity in tourism; 

- list and explain the nature of the different stages in the linear, cyclical and generalized 

innovation process;  

- explain the nature of the main techniques of generation and selection of innovation ideas; 

- present the content, orientation and purpose of different types of innovation strategies; 

- explain the importance and scope of risk management in the processes of entrepreneurial 

activity and the implementation of innovation projects; the generation and selection of innovation 

ideas, the planning, organisation, control and monitoring of innovation processes, as well as the 

motivation of staff for their implementation; 

- develop knowledge how to understand the processes of driving and managing organizational 

change, creating innovation and guiding creative and business processes. 

Skills 

Specialists who have completed this Master’s program possess the following skills:  

Graduates of the master's program possess the following skills: 

- to implement an independent entrepreneurial activity (including the functions of the overall 

management, planning, organization and control of their own tourist business), including by 

formulating the necessary strategic and operational goals and policies; 

- to have the ability for independent analytical and critical thinking; 

- to generate and/or lead the process of generating and selecting innovative ideas, both 

independently and as team leaders; 

- to plan, organize and control business processes in their organizations; 

- to take into account the relevant level of risk to plan, organize and carry out monitoring and 

control activities of innovation processes/innovation projects; 

- to develop marketing plans and marketing strategies of the business organization in which 

they work or which they lead; 

- to carry out marketing research and consumer opinion research independently or in a team or 

as a team leader; 

- to maintain, monitor and, if necessary, carry out all business correspondence related to the 

activity of the relevant business organization in tourism; 

- to carry out and, if necessary, fully manage the recruitment, selection, selection and training 

processes of the personnel in the tourist enterprise; 

- to assist, monitor and control the processes of financial and accounting management of the 

tourist enterprise in which they work or which they manage. 

- to apply the learned theoretical knowledge and shared practical experience to solve practical 

problems. 

- to prepare thematic analyses, diagnostics of the environment of the organization and of the 

organization itself. 

- to formulate goals and strategies, develop plans and carry out various types of control. 

- to carry out effective communication. 

- to plan and organize their own work effectively. 

- to be able to use various sources of information and work with them independently. 

Competences 

The characteristics of the competences to be acquired according to the requirements of the 

European Qualifications Framework (EQF), the National Qualifications Framework (NQF) and the 

European Credit Transfer System (ECTS) in accordance with EQF level 7 and NQF level 7. Taken 

together, the competencies of the graduates in the Master’s programme develop the following ones: 

- to make independent decisions regarding the main strategic goals of the tourist enterprise in 

which they work, including regarding: the choice of the offered tourist products and services; 

recruitment and selection of personnel, target markets and main types of customers; the overall 

innovation policy, the desired and possible quality of tourist products and services, etc.;  

- to have the capacity for correct and adequate selection of the offered tourist products and 

services according to the needs and wishes of the guests;  



- to have the capacity to freely use a foreign language for the purposes of written 

communication and business correspondence in tourism;  

- to build and develop versatile personal linguistic competence, allowing quick orientation in 

the dynamics of the lexical composition of the relevant language in the spheres of tourist and business 

terminology;  

- to have the ability to independently develop and propose management solutions regarding 

the day-to-day business operations and activities of sustainable tourism development, as well as the 

implementation of occupational health and safety, social security and consumer protection legislation 

in accordance with the concept of sustainable development in the organization's activities;  

- to be able to choose and apply the principles of business ethics and existing international, 

European and national legislation and regulation in the field of tourism in the internal rules and 

normative documents of tourist organizations;  

- to have the ability to integrate into a team and to have the capacity to form and organize 

teams of people for work in the field of small and medium-sized businesses and for the 

implementation of innovative projects;  

- to have the capacity to respond in an appropriate way to the needs of the users and to select 

the appropriate ways for their satisfaction in accordance with the products/services offered by the 

respective organization/firm;  

- to have the capacity to coordinate the work of individual 

employees/departments/subdivisions in the relevant organization/company;  

- to select and use the appropriate methods for carrying out quantitative and qualitative 

analysis and to have the capacity to apply modern methods for collecting and processing data for the 

needs of business organizations and public institutions in the field of tourism;  

- to be able to propose and select suitable ideas for the development of new tourist products 

and/or individual new services and production technologies in the field of tourism;  

- to be able to independently or in a team conduct research on the tourist markets or on the 

audiences of interested persons and users in the field of tourism. 

4. THE PROFESSIONAL PURPOSE OF THE SPECIALIST 

The graduates of the Master’s program “ENTREPRENEURSHIP AND INNOVATION IN 

TOURISM”  acquire qualifications that make them competitive on the labour market and guarantee 

them a successful career. Graduates also have successful careers as corporate and/or innovation 

managers, industrial entrepreneurs, consultants, technology intermediaries, government experts in 

ministries, departments, regional and municipal administrations, production directors, etc. The 

acquired knowledge and skills formed during the training are also a reliable basis for planning, 

organizing and managing own/innovative business. 

5. AREAS OF PROFESSIONAL REALIZATION 

Graduates of the Master’s programme “ENTREPRENEURSHIP AND INNOVATION IN 

TOURISM” receive specialized training, allowing them to work according to the Alphabet of the 

National Classification of Occupations and Professions (2022 and 2023) as: 

1120 / 7014 Deputy Director at an Enterprise; 1120 / 7015 Deputy Manager at a Cooperative 

enterprise; 1120/ 7016 Vice President of the Management Board/Board of Directors, Director of a 

Commercial Corporation; 1120 / 7017 Deputy Executive Director; 1120 / 7018 Chairman of the Board 

of directors / Management board/, Chairman of a commercial company; 1120 / 7019 Chairman of the 

Board of Supervisors, Chairman of a Commercial company; 1120/7020 Member of the Board of 

directors; 1120 / 7021 Member of the Management board; 1120 / 7022 Attorney / Commercial 

manager/; 1120 / 7023 Manager; 1213 / 5046 Project Manager; 1344 / 6006 Social Entrepreneur, 

Social Services Entrepreneur; 1411 / 3001 Head of a Hotel Department; 1411 / 3002 Manager of 

Hotel; 1411 / 3003 Manager of Motel; 1411 / 3004 Boarding House Manager; 1412 / 3001 Manager of 

a public catering establishment; 1412 / 3002 Manager of kiosk; 1412 / 3003 Manager of self-service 

restaurant; 1412 / 3004 Manager of confectionery/café; 1412 / 3005 Manager of bar; 1412 / 3006 

Manager of restaurant; 1412 / 3007 Manager of canteen; 1412/3008 Manager of food preparation and 

delivery (catering); 1412/3009 Manager of restaurant department; 1412/3010 Innkeeper; 1412 /3011 

Owner of restaurant, restaurant keeper; 1431/3015 Manager of recreation establishment; 1439 / 3001 

Manager of Community Services; 1439 / 3003 Manager of a camping; 1439 / 3004 Manager of a 

travel agency; 1439 / 3005 Manager of service bureau; 1439 / 3006 Manager of a lodge; 1439 / 6007 



Manager of a department in travel agencies; 1439 / 3008 Manager of contact center; 1439 / 3009 

Manager of conference center; 1439 / 5012 Manager of a base unit; 1439 / 3014 Hut manager; 2421 / 

6001 Business expert; 2421 / 6002 Expert for Business Development; 2421 / 6011 Organizer of 

Business Operations; 2421 / 6007 Business Consultant; 2421 / 6008 Management Consultant; 2421 / 

6009 Analyst, Commercial Performance; 2421/5027 Project manager; 2421/5028 Expert, Sales; 2422 / 

5040 Junior Expert; 2422 / 6041 Chief Expert; 2422 / 6046 Senior Expert; 2422 / 6084 Expert of 

economic management; 2422 / 5089 Researcher; 2431 / 6001 Analyst of Market Research; 2431 / 

6002 Marketing Expert; 4221 /3001 Consultant for passenger transport; 4221 / 3002 Organizer of 

passenger transport; 4221 / 3003 Travel organizer; 4221 / 5004 Specialist for tourism; 4221 / 2005 

Employee for passenger tickets issuance; 4221 / 2006 Employee at a travel information; 4221 / 2007 

Employee in a travel agency/bureau; 4221 / 2008 Reservations clerk; 4221 / 2009 Employee at a 

check-in counter, passenger and baggage check-in counter; 4224 / 2001 Receptionist in a hotel; 4224 / 

3002 Administrator in a hotel; 

  

The Qualification charecteristics of the Master’s Program “ENTREPRENEURSHIP AND 

INNOVATION IN TOURISM” for the educational qualification Master’s degree with the professional 

qualification “MASTER IN ENTREPRENEURSHIP AND INNOVATION IN TOURISM” is the 

main document that determines the development of the curriculum and study programmes. It is in 

accordance with the Higher Education Act, the Regulation on the State Requirements for the 

Acquisition of the Master’s, Bachelor’s and Specialist Degree and the Regulations of the South-West 

University “Neofit Rilski”. 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



CURRICULUM STRUCTURE 
PROFESSIONAL FIELD: 3.9 TOURISM 

MAJOR: TOURISM 

EDUCATIONAL AND QUALIFICATION DEGREE: MASTER 

MASTER PROGRAMME: INNOVATION AND ENTREPRENEURSHIP IN TOURISM 

PROFESSIONAL QUALIFICATION: MASTER ON INNOVATION AND ENTREPRENEURSHIP IN 

TOURISM 

FORM OF TRAINING: FULL-TIME AND PART-TIME 

 
First Year 

First Semester ECTS 

Credits 

Second Semester ECTS Credits 

1. Introduction to Tourism 

2. Economy of tourism 

3. Management of tourist destinations 

4. Hotels and restaurants business 

5. Elective course 

6. Elective course 

6.0 

6.0 

6.0 

6.0 

3.0 

3.0 

1. Tourist Resources 

2. Tour operator and agency activity 

3. Tourism branding 

4. Conjuncture in the tourism industry 

5. Elective course 

6. Elective course 

6.0 

6.0 

6.0 

6.0 

3.0 

3.0 

Elective courses (students choose two 

courses) 

Elective courses (students choose one 

course) 

 

1. Tourism policy 

2. Consumer culture in tourism  

3. Forecasting in tourism 

4. Career development in tourism 

5. Financing and lending in tourism 

3.0 

3.0 

3.0 

3.0 

3.0 

1. Geotourism  

2. Food and Beverage Management  

3. Management of tourist attractions 

4. Spa tourism 

5. Tourist fairs and exhibitions  

 

3.0 

3.0 

3.0 

3.0 

3.0 

 

 Total 30  Total 30 

 
Second Year 

First Semester ECTS 

Credits 

Second Semester ECTS 

Credits 

1. Entrepreneurship in the tourism sector 

2. Tourism Marketing Management 

3. Tourism Innovation Management 

4. Human resource management ang 

organizational behavior 

5. Elective discipline 

6. Elective discipline 

5.0 

5.0 

5.0 

5.0 

 

5.0 

5.0 

1. Startups in tourism 

2. Financing of entrepreneurial in tourism 

3. Elective discipline 

4. Elective discipline 

 

State exam or Master thesis 

4.0 

3.0 

4.0 

4.0 

 

15.0 

Elective courses (students choose two 

courses) 

Elective courses (students choose two 

courses) 

 

1. Situation analysis (development of a 

practical project) 

2. Development of a tourism product 

(development of a practical project) 

3. Designing entrepreneurial ecosystems 

(development of a practical project) 

4. Shared economy and tourism 

 

5.0 

 

5.0 

 

5.0 

 

5.0 

1. Tourism supply chain management 

2. Applied marketing research (development 

of a practical project) 

3. Intellectual capital and intellectual 

property in tourism 

4. Digitization in tourism 

5. Social media marketing 

4.0 

4.0 

 

4.0 

 

4.0 

4.0 

 Total 30  Total 30 

TOTAL FOR THE TWO ACAEMIC YEARS: 120 CREDITS 

 

 

 

 



Contact details: 

 

Head of the Department of Tourism – Prof. Dr. Maria Stankova, e-mail: mstankova@swu.bg 

 

Secretary of the Department of Tourism – Sonya Kolarska, e-mail: skolarska@swu.bg 

Contact number: +359 876 986 033 

 

Link to the Department of Tourism - https://stf.swu.bg/bg/aboutbg/departmentsbg/turizam 

 

Facebook profile of the Department of Tourism - 

https://www.facebook.com/p/Tourism-Department-SWU-Neofit-Rilski-100057554714126/ 

 

 

DESCRIPTION OF THE ACADEMIC COURSES 

Major “Tourism” 

Master programme: Innovation and Entrepreneurship in tourism 
 

 

 

INTRODUCTION TO TOURISM 

 

ECTS credits: 6          Course hours per week: 3l + 1s 

Form of assessment: progress assessment and exam      Exam type: written  

Semester: 1 

Methodological guidance: 

Department of Tourism 

Faculty of Economics 

Lecturer: Assoc. Prof. Dr Ilinka Terziyska 

 

Annotation: 

The course aims to familiarize students with the basic concepts and processes in tourism. The historical 

development of tourism, its definition and various forms, the main regularities in the demand and supply of 

tourist products are also considered. Attention is paid to the main sectors in tourism: hotel and restaurant 

business, intermediary activity, tour guiding, transport. "Introduction to Tourism" is a course orienteded to the 

specifics of the tourism sector by providing basic knowledge of the processes that characterize it. 

Course content: 

History and modern development of tourism. Nature and importance of tourism. Types of tourism. Scope and 

impacts of tourism. Tourist destination. Tourist resources and tourist attractions. Hospitality. Restaurant 

business. Intermediary activity in tourism. Tour guide. Tourist behavior. Tourist search. Tourist offer. 

Sustainable development in tourism. 

Teaching and assessment: 

The training in the academic discipline is carried out in the form of lectures and seminars. The discipline ends 

with an exam. Priority in training is practical and independent work of students. The knowledge, skills and 

competence during the lectures and  in the progress assessment are taken into consideration. The results achieved 

by the set assignments and tests are of major importance. 

 

ECONOMY OF TOURISM 

 

ECTS credits: 6          Course hours per week: 2l + 2s 

Form of assessment: progress assessment and exam      Exam type: written  

Semester: 1 

Methodological guidance: 

Department of Tourism 

Faculty of Economics 

Lecturer: Chief Assist. Prof. Dr Lyubomira Pinelova 

 

Annotation: 

https://www.facebook.com/p/Tourism-Department-SWU-Neofit-Rilski-100057554714126/


The logic of modern economic development and the experience of social practice bring to the fore several main 

themes. They are included in the course content as ten independent topics. Scientific knowledge about the 

economic foundations of tourism is amoung them; the economic environment for the functioning of tourism; the 

character, types and forms of manifestation of capital, long-term and short-term assets in tourism; the 

peculiarities of price formation and pricing in tourism; the economic characteristics of labor and labor 

productivity in tourism; the significance of costs and revenues in tourism; the sources of income and profit in 

tourism; taxation and profit sharing in tourism; the nature and measurement of the effectiveness and profitability 

of the activity in tourism. 

Course content: 

The tourist company - general characteristic. The tourist company in the conditions of different market 

structures. Main "production" resources of the tourism company. Corporate tourism product. Standardization and 

payment of labor in the tourist company. Innovations and innovation policy of the tourism company. Investments 

and investment policy of the tourist company. Revenues, costs and profit of the travel company. Economic 

efficiency of the activity in the tourist company. Quality management and certification in the tourism company. 

Teaching and assessment: 

The training in the academic discipline is carried out in the form of lectures and seminars. The discipline ends 

with an exam. Priority in training is practical and independent work of students. The knowledge, skills and 

competence during the lectures and  in the progress assessment are taken into consideration. The results achieved 

by the set assignments and tests are of major importance. 

 

MANAGEMENT OF TOURIST DESTINATION 

 

ECTS credits: 6          Course hours per week: 4l + 0s 

Form of assessment: progress assessment and exam      Exam type: written  

Semester: 1 

Methodological guidance: 

Department of Tourism 

Faculty of Economics 

Lecturer: Prof. Dr Mariya Stankova 

 

Annotation: 

The course is oriented towards clarifying the specifics of the tourism industry, the nature, formation and 

movement of tourist flows worldwide and their geographical orientation. As a thematic focus, it introduces to 

students the origin and development of the tourism industry, as well as the current trends in the international 

tourism market and the development of tourist destinations. The fact that travel has penetrated deeply into 

everyday life and affects both directly and indirectly people's behavior makes the discipline relevant. Knowing 

the spatial orientation of tourists' movements, the role of countries developing tourism and the processes taking 

place in the international tourist market is a prerequisite for the accumulation of knowledge and the formation of 

professional skills of great importance for the future realization of students. 

Course content: 

Specificity of the tourism industry. Defining the tourism industry and tourism destination. Introductory questions 

in the theory and practice of tourism and tourist destination management. Subjects and objects of management - 

within the framework of the World Tourism Organization of the United Nations. International tourist 

organizations. Destination Management Organizations – Meaning, Genesis and Evolution, Structure and 

Functions. Diversity and forms of destination management organizations. Peculiarities of the international tourist 

market. Peculiarities of the domestic tourist market. Strategies for competitive differentiation: the relevance of 

experience. Competitive positioning and management of tourist destinations. The life cycle of tourism products 

and destination management: innovation. Territorial localization of tourist destinations. General characteristics 

and movement of tourist flows between tourist destinations. Regional aspects of tourism destination 

management. Regional features of the Europe region. Regional features of the North and South America region. 

Regional features of the African region. Regional features of the Middle East region. Regional features of the 

Asia, Australia and Oceania region. 

Teaching and assessment: 

The training in the academic discipline is carried out in the form of lectures. The discipline ends with an exam. 

Priority in training is practical and independent work of students. The knowledge, skills and competence during 

the lectures and in the progress assessment are taken into consideration. The results achieved by the set 

assignments and tests are of major importance. 

 

HOTELS AND RESTAURANTS BUSINESS 

 



ECTS credits: 6          Course hours per week: 2l + 2s 

Form of assessment: progress assessment and exam      Exam type: written  

Semester: 1 

Methodological guidance: 

Department of Tourism 

Faculty of Economics 

Lecturer: Chief Assist. Prof. Dr Lyubomira Pinelova 

 

Annotation: 

The hotel and restaurant sectors are major componets of the tourism industry. The dynamic development of 

tourism in at home and aboad is strongly linked to their development. It is impossible to imagine modern tourism 

without hotels and restaurants. Through them, tourist resources are valorized and included in the tourist offer. 

Hotel and restaurant business is no longer just about providing accommodation and food. They concentrate in 

themselves more and more tourist activities, as well as an ever-larger part of tourism revenues. Thus, hotel and 

restaurant business are becoming more and more wide-ranging concepts and are increasingly becoming the 

"backbone" of the tourism industry. The aim of the course is to introduce students and give them basic 

knowledge about the various aspects of hotel and restaurant management. The main tasks that should be solved 

during the implementation of the course’s curriculum are: 1. Acquisition of knowledge about the duties and 

responsibilities of the staff in the hotel and restaurant establishments as the main performers of this activity. 2. 

Acquisition of knowledge and practical skills for technological processes in the hotel and restaurant. 3. 

Acquaintance with modern requirements for quality and safety in food and tourism. 

Course content: 

Nature and importance of the hotel industry. Nature and importance of the restaurant industry. Typing and 

categorizing accommodation and dining and entertainment establishments. Hotel and restaurant chains. Nature 

of the hotel and restaurant service. Basic and additional services in the hotel and restaurant industry. Technology 

and organization of hotel service. Technology and organization of restaurant service. Technology and 

organization of valet service. Types of expenses in the hotel and restaurant industry. Income and profit in the 

hotel and restaurant industry. Hotel and restaurant management. Marketing in the hotel and restaurant industry. 

Teaching and assessment: 

The training in the academic discipline is carried out in the form of lectures and seminars. The discipline ends 

with an exam. Priority in training is practical and independent work of students. The knowledge, skills and 

competence during the lectures and  in the progress assessment are taken into consideration. The results achieved 

by the set assignments and tests are of major importance. 

 

TOURISM POLICY 

 

ECTS credits: 3          Course hours per week: 2l + 0s 

Form of assessment: progress assessment and exam      Exam type: written  

Semester: 1 

Methodological guidance: 

Department of Tourism 

Faculty of Economics 

Lecturer: Prof. Dr Mariya Stankova 

 

Annotation: 

The course is intended for students as specialized information on the specifics of the tourism policy implemented 

by state, European and international institutions in the field of tourism. The goal is for students to: (i) acquire 

knowledge about politics as a specific object and subject of tourism science; (ii) understand the characteristics of 

tourism policy as a system; (iii) to know business forecasts and analyzes as a tool of production management in 

the tourism industry; (iv) to be able to identify the subjects of the tourism policy and especially the so-called 

interested parties of its implementation; (v) to be familiar with goal-setting in the preparation and 

implementation of a systematic tourism policy: (vi) to be able to identify and apply the tools of national and 

international tourism policy. 

Course content: 

Politics as a specific object and subject of tourism science. Systematic characteristics of tourism policy. Subjects 

of tourism policy. Targeting in the tourism policy system. National tourism policy. International tourism policy. 

Historical prerequisites of tourism policy in Bulgaria. Formation and development of tourism policy in the 

period 1878 – 1948. Formation and development of tourism policy in the period 1948 – 1989. Formation and 

development of tourism policy in the transition period (after 1990). Domestic tourism policy. Analysis of 

Bulgaria's tourism policy using matrix and scenario techniques. Planning and forecasting the need for tourism 



policy. Budgeting and allocation of resources for the need of tourism policy. Opportunities to improve tourism 

policy. 

Teaching and assessment: 

The training in the academic discipline is carried out in the form of lectures. The discipline ends with an exam. 

Priority in training is practical and independent work of students. The knowledge, skills and competence during 

the lectures and  in the progress assessment are taken into consideration. The results achieved by the set 

assignments and tests are of major importance. 

 

CONSUMER CULTURE IN TOURISM 

 

ECTS credits: 3          Course hours per week: 2l + 0s 

Form of assessment: progress assessment and exam      Exam type: written  

Semester: 1 

Methodological guidance: 

Department of Tourism 

Faculty of Economics 

Lecturer: Assoc. Prof. Dr Ilinka Terziyska 

 

Annotation: 

The course aims to familiarize students with the theory of consumer culture, with a focus on its manifestations in 

tourism. The historical development of the consumer society is examined, as well as the main trends of recent 

years. The aim of the course is to present the main characteristics of consumer culture. The expected results are 

related to the creation of skills to identify the patterns and prerequisites that condition tourist behavior in 

different market segments. 

Course content: 

Consumer culture - essence and basic concepts. Consumption as culture. Traditional consumption. Modernity 

and postmodernity. Lifestyle and consumer culture. Special Interest Tourism. Wasteful consumption in tourism. 

Globalization of diversity. Solo female travel. Authenticity and commoditization. The concept of responsible 

tourism. Consumer culture in the digital age. 

Teaching and assessment: 

The training in the academic discipline is carried out in the form of lectures. The discipline ends with an exam. 

Priority in training is practical and independent work of students. The knowledge, skills and competence during 

the lectures and  in the progress assessment are taken into consideration. The results achieved by the set 

assignments and tests are of major importance. 

 

FORECASTING IN TOURISM 

 

ECTS credits: 3          Course hours per week: 2l + 0s 

Form of assessment: progress assessment and exam      Exam type: written  

Semester: 1 

Methodological guidance: 

Department of Tourism 

Faculty of Economics 

Lecturer: Dr Ivaylo Ivanov 

 

Annotation: 

The course concider the concept core of science-based forecasting, as well as the set of methods subordinate to 

this concept and finding application in the tourism industry. The course is intended for students as specialized 

information on the specifics of subjective and objective forecasting methods and in particular some of the expert 

forecasting methods, as well as a large part of the most popular of the multivariate and univariate forecasting 

methods that can be used in the tourism industry. Forecasting in tourism is a subject that should acquaint the 

students in Tourism with the specifics, requirements and standards of the current situation as a snapshot and 

future forecast of the state of economic systems in tourism, as well as all internal and external factors that 

influence and determine its future development. 

Course content: 

The concept of anticipatory reflection in forecasting. Using the process approach. Subjective and objective 

forecasting. Univariate and multivariate forecasting. Accuracy and precision in forecasting tourism indicators. 

Expert methods for forecasting the tourist situation: "Business Barometer" methods, Ifo methods, Delphi 

method, etc. Scenario methods and matrix methods for forecasting the tourist situation. Multivariate forecasting 

methods: Econometric methods. ARIMA and SARIMA methods. Emergence and development of forecasting 



methods by exponential smoothing. A taxonomy of forecasting methods by exponential smoothing. Univariate 

statistical methods for forecasting the tourist situation: Naïve (simple) method, Index method, Method of chain 

averages. Trend method. Univariate statistical methods for forecasting the tourist situation: Methods using 

exponential smoothing - Single (simple) exponential smoothing method; Brown's Double Exponential 

Smoothing Method, Brown's Theorem, Holt's Method. Univariate statistical methods for forecasting the tourist 

situation: Methods using exponential smoothing - Holt-Winters method, Taylor method. Troncoso and García-

Díaz correction of the Taylor Method. Forecasting tourist arrivals based on annual and monthly data. Forecasting 

tourism revenues based on annual and monthly data. Forecasting labor costs in tourism. 

Teaching and assessment: 

The training in the academic discipline is carried out in the form of lectures. The discipline ends with an exam. 

Priority in training is practical and independent work of students. The knowledge, skills and competence during 

the lectures and  in the progress assessment are taken into consideration. The results achieved by the set 

assignments and tests are of major importance. 

 

CAREER DEVELOPMENT IN TOURISM 

 

ECTS credits: 3          Course hours per week: 2l + 0s 

Form of assessment: progress assessment and exam      Exam type: written  

Semester: 1 

Methodological guidance: 

Department of Tourism 

Faculty of Economics 

Lecturer: Assoc. Prof. Dr Gergana Angelova 

 

Annotation: 

Students are introduced to modern practical approaches and tools for career development in tourism. In the 

training process, they receive information about the successive steps in the process of professional realization 

and development. They become familiar with the approach for identifying the desired professional field, 

organization, job position and key personnel. Students gain knowledge about the specifics of interview 

preparation, the actual interview, and requirements for business documentation and online correspondence. The 

aim of the course is students to acquire knowledge about the specific spheres of professional realization in 

tourism and skills to identify their professional interests and make the right choice for their future career 

development. 

Course content: 

The new paradigm - positioning model, positioning in recreation, parks and tourism, basic steps for personal 

positioning. Determination of career goal and professional field of realization. Proactive job search behavior. 

Personality assessment as part of the traditional job search process. The relationship between academic training, 

professional development, continuing education, volunteer activities. Creating professional contacts. 

Professional mentoring. Identification of the professional sphere, the organization, the work position and the 

personnel. Preparation for the job interview. Job vacancy announcement. Professional clothing. Behavior during 

an interview. The official interview. Strategies and basic question types. Telephone interview. Subsequent 

actions. Professional resume and cover letter - structure and details. Portfolio and business cards – structure and 

types. Business emails and other electronic communications. Netiquette. Professional spheres of realization in 

tourism. Employee profile. Competence, motivation and employee satisfaction. Categorization of employees in 

the organization according to the Competency-Performance Matrix. 

Teaching and assessment: 

The training in the academic discipline is carried out in the form of lectures. The discipline ends with an exam. 

Priority in the training is practical and independent work of students. The knowledge, skills and competence 

during the lectures and  in the progress assessment are taken into consideration. The results achieved by the set 

assignments and tests are of major importance. 

 

FINANCING AND LENDING IN TOURISM 

 

ECTS credits: 3          Course hours per week: 2l + 0s 

Form of assessment: progress assessment and exam      Exam type: written  

Semester: 1 

Methodological guidance: 

Department of Tourism 

Faculty of Economics 

Lecturer: Assoc. Prof. Dr Elena Stavrova 



 

Annotation: 

The course aims to offer the necessary theoretical and practical knowledge in the field of the structure of the 

financial system, public finances, financial and tax policy and the main sources of financing for small businesses. 

Knowledge of the main sources for generating revenue and expenditure flows in public finance, the basics of 

corporate finance and their effective use are the main objectives of the training course. Using an appropriate 

terminological apparatus, the foundations of multifaceted knowledge are laid, serving as a basis for development 

in other directions of financial provision of the tourism industry, for successful implementation of an 

independent business. 

Course content: 

Finance and Financial System. Financial system of the Republic of Bulgaria. Place of public finances and their 

relationships with other units of fiscal and non-fiscal finances. Public (fiscal) finances. Nature of public finance. 

Basic theories of public finance. Origin, essence and elements of the tax. Types of taxes, Tax system. Direct 

property taxes. Direct income taxes Taxation of the income of individuals. Taxation of patents. Corporate 

income taxation. Direct income taxes. Corporate income taxation. Indirect taxes. Excise duties. Indirect taxes. 

Myth. Customs taxation, control over the implementation of customs regimes. Indirect taxes. Origin and essence 

of VAT. Organization of VAT taxation. Legal regulation of the activity and structure of the revenue 

administration. Government spending. Subjects of economic activity according to Bulgarian legislation. Banking 

services for economic agents. Investment financing - loans and public offering of securities. Management of 

accumulations and savings in the company. 

Teaching and assessment: 

The training in the academic discipline is carried out in the form of lectures. The discipline ends with an exam. 

Priority in training is practical and independent work of students. The knowledge, skills and competence during 

the lectures and in the progress assessment are taken into consideration. The results achieved by the set 

assignments and tests are of major importance. 

 

TOURIST RESOURCES 

 

ECTS credits: 6          Course hours per week: 3l + 1s 

Form of assessment: progress assessment and exam      Exam type: written  

Semester: 2 

Methodological guidance: 

Department of Tourism 

Faculty of Economics 

Lecturer: Assoc. Prof. Dr Ilinka Terziyska 

 

Annotation: 

The course aims to acquaint students with the variety of resources that predetermine the development of tourism. 

The main types of resources are considered, as well as the ways of their valorization in tourism. Special attention 

has been paid to their sustainable use for tourist purposes. "Tourism Resources" is a discipline that should 

introduce students to the resources needed for sustainable tourism development, providing basic knowledge of 

how to manage them. 

Course content: 

Classification of tourist resources. Natural tourism resources. Features of natural tourist resources. Tourist 

resources of the terrain. Climate. Leads. Vegetation and animal world. Tourist resources of protected areas on a 

global scale and in Bulgaria. Types of protected areas. Limiting factors for recreational use of protected areas. 

Anthropogenic tourism resources. Historical and archaeological resources. Architectural, ethnographic and 

religious resources. Art as a tourist resource. Theme parks. Special events as a tourist resource. Methods for 

assessing tourist potential. Conservation and sustainable use of tourist resources. 

Teaching and assessment: 

The training in the academic discipline is carried out in the form of lectures and seminars. The discipline ends 

with an exam. Priority in training is practical and independent work of students. The knowledge, skills and 

competence during the lectures and in the progress assessment are taken into consideration. The results achieved 

by the set assignments and tests are of major importance. 

 

TOUR OPERATOR AND AGENCY ACTIVITY 

 

ECTS credits: 6          Course hours per week: 4l + 0s 

Form of assessment: progress assessment and exam      Exam type: written  

Semester: 2 



Methodological guidance: 

Department of Tourism 

Faculty of Economics 

Lecturer: Prof. Dr Mariya Stankova 

 

Annotation: 

Annotation: 

The course discipline is oriented towards the specifics of the tour operators’ and agents’ products and activity, 

the tourist destinations, the distribution of the product and the transport providing. The subject is actual as it is 

connected to some of the key the activities in tourism – the one of tour operator/tour agents’ companies, 

operating in the domestic and international tourist markets. Special focus is put on the transformations this 

activity undergoes online. The lectures follow the theoretical statements necessary to clarify the specifics of the 

tour operator's activity and its practical manifestation. Attention is paid also to its inherent market features and 

manifestations. The aim of the course is to acquaint students with the necessary knowledge for organizing tourist 

trips, for planning the offer of tourist destinations, as well as for the legal regulation of the activities of travel 

agencies. With a view to it, specific tasks have also been identified, aimed at: acquisition of knowledge about the 

origin and development of the tour operator and agency activity; acquisition of knowledge for conducting studies 

and analyses; acquisition of knowledge and acquisition of skills for developing tourist programs and negotiating 

elements of the tourist package. 

Course content: 

State and development of the tourism industry. State and development of the international tourist market. Trends 

in the development of the Bulgarian tourism industry. Structure of the tour operator activity. Structure of travel 

agency activity. Marketing and operationalization of the tour operator activity. Determining the parameters and 

characteristics of the tour operator market. Product structure of the tour operator company. Preparation of 

brochure. Researching a tourist destination and forming a tourist package. Preparation of the product mix. 

Product implementation and distribution. Distribution channels. Commercial structures in tourism. Variants of 

delivery and sale of tourist packages. OTA - the new leaders of the tourist market. Contact with users. Provision 

of transport services under tourist programs and packages for group and individual tourists in: - Land transport; - 

Water transport; - Air Transport; - Specialized transport; Services accompanying the organization and conduct of 

a tourist trip. Development of a concept project for a travel agency. Development of a tourist program. 

Development of a tourist brochure. 

Teaching and assessment: 

The training in the academic discipline is carried out in the form of lectures. The discipline ends with an exam. 

Priority in training is practical and independent work of students. The knowledge, skills and competence during 

the lectures and in the progress assessment are taken into consideration. The results achieved by the set 

assignments and tests are of major importance. 

 

TOURISM BRANDING 

 

ECTS credits: 6          Course hours per week: 2l + 2s 

Form of assessment: progress assessment and exam      Exam type: written  

Semester: 2 

Methodological guidance: 

Department of Tourism 

Faculty of Economics 

Lecturer: Assoc. Prof. Dr Gergana Angelova 

 

Annotation: 

The course considers the main set of activities and guiding principles necessary for building a successful and 

sustainable brand. A large number of good practices are discussed both in large world-famous destinations and in 

smaller but unique places that have managed to identify themselves in an attractive and unique way. In addition 

to the destination level, branding is also studied at the level of a tourist enterprise - accommodation 

establishment, food and entertainment establishment, tour operator and travel agent, transport company, online 

distributor. The tools for successful branding of a tourist enterprise are presented through the prism of 

recognizable hotel, restaurant, tour operator and electronic brands. Students have the opportunity to discuss real 

practices and challenges that they will face in their future professional realization in this field and possible 

solutions that they can propose. 

Course content: 

Emergence and development of the branding concept at the macro and micro level. Emotional connections 

between places and visitors. 'Branding' vs 'Marketing and 'Brand' vs 'Brand'. Good practice for branding before 



marketing. Steps to turn a brand into a brand. Typology of the place brand – general place brand, tourism brand, 

economic brand, community brand, thematic brands. Characteristics and symbols of the tourism brand. Stages of 

presentation of the tourist brand. "Emotionalization" and "positioning" of the tourist brand. Motives for 

undertaking a tourist purchase. Competitive advantages of the tourist brand. Brand management. Branding 

strategy of tourism enterprises. Factors determining the consumer choice of the tourist brand - external, cultural, 

psychological, socio-psychological, personal characteristics. Stages of tourism brand building – assessment and 

audit, analysis and benefits, arrangement and grouping, expression, implementation, perception and attitudes, 

actions and consequences. Indicators and models for analysis and evaluation of the tourism brand. Perceptual, 

behavioral, market and financial indicators. Contact branding model and other branding models. Branding of a 

hotel enterprise. Essence of the hotel product. Recognition and unique features of hotel brands. Branding of a 

restaurant enterprise. Essence of the restaurant product. Diversification of consumer demand for a restaurant 

product. Recognition and unique features of restaurant brands. Branding of an all-inclusive resort complex. 

Essence of all-inclusive resort complexes. Recognition and unique features of all-inclusive complexes. Tourism 

operator branding. Components of the tour operator product. Corporate culture and competitive advantages of 

the tour operator. Electronic branding (E-branding). Advantages and disadvantages of e-branding. Evaluating the 

effectiveness of the e-brand. Rebranding a tourist destination with an unfavorable reputation in the past. Basic 

tools for rebranding the tourist destination. Branding of large and small tourist destinations. A conceptualization 

of branding at the macro and micro level. Tools of national branding strategy.  

Teaching and assessment: 

The training in the academic discipline is carried out in the form of lectures and seminars. The discipline ends 

with an exam. Priority in training is practical and independent work of students. The knowledge, skills and 

competence during the lectures and  in the progress assessment are taken into consideration. The results achieved 

by the set assignments and tests are of major importance. 

 

CONJUNCTURE IN THE TOURISM INDUSTRY 

 

ECTS credits: 6          Course hours per week: 3l + 1s 

Form of assessment: progress assessment and exam      Exam type: written  

Semester: 2 

Methodological guidance: 

Department of Tourism 

Faculty of Economics 

Lecturer: Assoc. Prof. Dr Teodora Kiryakova 

 

Annotation: 

The course is intended as specialized information on the specifics of business studies and forecasts in the tourism 

industry in an international and national aspect. The aim is for the students to: (i) acquire knowledge about the 

place and role of economic research and forecasting in international tourism; (ii) to understand the functions of 

business studies in international tourism; (iii) to know business forecasts and analyzes as a tool of production 

management in the tourism industry; (iv) to be able to apply the methodology of economic studies and forecasts 

in international tourism; (v) to be aware of the specific difficulties and weaknesses in the compilation of tourism 

economic forecasts. The aims and objectives are for students to acquire basic knowledge and practical skills for 

business analysis and forecasting in the tourism industry. 

Course content: 

Peculiarities and factors determining the conjuncture of the tourist market. Place and role of market research in 

the tourism industry. Functions of economic studies in international tourism. Economic forecasts as a tool of 

production management in the tourism industry. World and regional tourism exchanges - a reflection of the 

situation in the tourism industry. Requirements for the methodology for carrying out tourist economic analyzes 

and forecasts. Specific difficulties and weaknesses in the compilation of tourist economic forecasts. Long-term, 

short-term and operational market-price research and methodology for compiling tourist economic forecasts. 

Methods for carrying out long-term economic analyzes and forecasts. Methodology for carrying out short-term 

economic analyzes and forecasts. Methodology for the implementation of an operational tourism conjunctural 

study. System of information in tourism conjunctural research. Primary and secondary sources of information on 

the economic situation in the tourism industry. Planning and organization of the work in conducting economic 

tourism surveys. Leading international organizations conducting tourism surveys: World Tourism Organization, 

World Travel and Tourism Council (Chicago), etc. Leading international private companies and non-profit 

organizations specializing in conducting conjunctural market research. 

Teaching and assessment: 

The training in the academic discipline is carried out in the form of lectures and seminars. The discipline ends 

with an exam. Priority in training is practical and independent work of students. The knowledge, skills and 



competence during the lectures and  in the progress assessment are taken into consideration. The results achieved 

by the set assignments and tests are of major importance. 

 

GEOTOURISM 

 

ECTS credits: 3          Course hours per week: 2l + 0s 

Form of assessment: progress assessment and exam      Exam type: written  

Semester: 2 

Methodological guidance: 

Department of Tourism 

Faculty of Economics 

Lecturer: Prof. Dr Mariya Stankova 

 

Annotation: 

The course is oriented towards revising the concept of the essence of tourism and revealing new dimensions of 

its diverse social impact. It is placed in connection with the growing importance of sustainable development as a 

way of complex change in socio-economic life. The course traces the theoretical statements necessary to clarify 

the specifics of geotourism and its practical manifestation. Special attention is paid to its possibilities for 

maintaining and increasing the geographical potential of the tourist destination, culture, environment, cultural 

heritage and the well-being of the local community. The course aims, above all, for tourism students to master 

the necessary knowledge for organizing geotourism trips and maintaining the geotourism potential of tourist 

destinations, both in the world and in Bulgaria. 

Course content: 

Nature and features of geotourism. Geotourism as an opportunity for sustainable development and preservation 

of experiences for future generations. Development of the concept of geotourism. Geotourism charter. Geo-

sciences and tourism. Prerequisites and possibilities for converting a geological site into a tourist site. Species 

diversity and specific features of the geotourism product. Geological diversity. Geological monuments. 

Paleotourism and archaeotourism. Market segments in geotourism. Typology and user patterns among geo-

tourists. Development of a geo-tourism destination. Restrictions and effects of the tourist development of the 

territory. Determining the manifestations and characteristics of geotourism influences. Services accompanying 

the organization and conduct of a geo-tourism trip. 

Teaching and assessment: 

The training in the academic discipline is carried out in the form of lectures. The discipline ends with an exam. 

Priority in training is practical and independent work of students. The knowledge, skills and competence during 

the lectures and  in the progress assessment are taken into consideration. The results achieved by the set 

assignments and tests are of major importance. 

 

FOOD AND BEVERAGE MANAGEMENT 

 

ECTS credits: 3          Course hours per week: 2l + 0s 

Form of assessment: progress assessment and exam      Exam type: written  

Semester: 2 

Methodological guidance: 

Department of Tourism 

Faculty of Economics 

Lecturer: Assoc. Prof. Dr Teodora Kiryakova 

 

Annotation: 

The course is methodically organized to introduce students to food management by presenting the three different 

complexes of applied knowledge in the field of food, namely - technological, managerial and legislative. The 

discipline has an emphasis on management and quality control. Food and beverage knowledge is part of the key 

competencies that management and executive staff in tourism need to possess in order to ensure food 

management models in their operations. The curriculum covers concepts that are multifaceted in nature. In view 

of the powerful discussions in society about BIO foods, about GMO foods, about European standards and labels, 

the main chemical and microbiological concepts, processes for determining the quality of food, and also the 

basic safety requirements are under discussion. Other central themes, again related to the dynamics of quality 

optimization, are the influence of technological and organizational factors. Particular importance is given to 

familiarizing students with both the good practices of food management, which reflect the exceptional 

importance of the discipline for modern technology and managerial practice. 

Course content: 



Material science of food products and beverages. Basic technological processes. Types of food and drinks. 

Properties of foods. Properties of beverages. Nature and characteristics of the food chain. Relationships between 

suppliers and customers. Food quality - definition and basic requirements. Food Safety. Dynamics in food 

quality. Optimizing food quality. Beverage quality and safety. Types of drinks. Technological furnishing of 

catering establishments and restaurants. Basic legal acts regulating issues of health and safety at work. Legal 

regulation of food. General legal regulation. Ensuring nutritional safety of food and beverages according to the 

current ISO 9000 and Hazard Analysis and Critical Control Point instructions. Special legal regulation of food. 

Food standardization. Standardization of beverages. General requirements for soft drinks. Basic methods in the 

standardization of alcoholic beverages. European food legislation. European Food Law. Regulations of the 

"hygiene package", "" and "White paper on nutrition" and Europe's strategy on nutrition and Codex Alimentarius 

on nutrition standards. Microbiological criteria of foods. Microbiological criteria of beverages. European 

regulation of food quality. European regulation of organic food, regulation of GMO food. National food 

legislation. Food Act and other food and beverage laws. Basic Food and Beverage Regulations. National Food 

Control. Basics of quality management. Planning and quality improvement. Food quality management. Food 

quality assurance. Quality control. Quality management systems. Food quality management by standard. Food 

and beverage risk management and analysis. Hazard Analysis and Critical Control Points (HACCP). Nutrition 

trends, types of diets. Relationship between food and beverage quality and tourism. Culinary capitals in Europe. 

Teaching and assessment: 

The training in the academic discipline is carried out in the form of lectures. The discipline ends with an exam. 

Priority in training is practical and independent work of students. The knowledge, skills and competence during 

the lectures and  in the progress assessment are taken into consideration. The results achieved by the set 

assignments and tests are of major importance. 

 

MANAGEMENT OF TOURIST ATTRACTIONS 

 

ECTS credits: 3          Course hours per week: 2l + 0s 

Form of assessment: progress assessment and exam      Exam type: written  

Semester: 2 

Methodological guidance: 

Department of Tourism 

Faculty of Economics 

Lecturer: Chief Assist. Prof. Dr Ruska Bozhkova 

 

Annotation: 

The course presents specialized information on international and national trends in the management of tourist 

attractions. The goal is for students to: (i) acquire basic theoretical knowledge of the main management tools; (ii) 

to know the specifics of management of tourist attractions; (iii) know and be able to apply basic management 

strategies; (iv) to know the main regulations of the country and the EU in the field of management of tourist 

attractions. The objectives are for the students to acquire basic knowledge and practical skills on the taught 

material and especially on the main management tools and strategies for managing tourist attractions. 

Course content: 

Tourist attractions - nature and types. Tourist zoning. Location of tourist attractions in Bulgaria. Online register 

of tourist attractions in Bulgaria. The Law on Tourism and Organizations for the Management of Tourist Areas 

(UTR). Theoretical foundations of management. Types of management of tourist attractions. Nature and 

specificity of management decision-making. Digitization of tourist attractions. Characteristics of the main 

management functions. Strategic planning. Strategic planning process. Formulation of a strategic plan. 

Implementation (implementation) of a strategic plan. Stages of the process of making management decisions. 

Methods of making group management decisions. Innovative management approaches in tourism. Market and 

sales potential of the company. Development of sales forecasts. Forecasting methods. Marketing mix. Factors 

acting on the market and influencing the choice of the marketing mix. Ethics and social responsibility in 

management decision-making. Conflict management. Development of European tourist regions. Regional policy 

of the European Union for tourism. 

Teaching and assessment: 

The training in the academic discipline is carried out in the form of lectures. The discipline ends with an exam. 

Priority in training is practical and independent work of students. The knowledge, skills and competence during 

the lectures and in the progress assessment are taken into consideration. The results achieved by the set 

assignments and tests are of major importance. 

 

SPA TOURISM 

 



ECTS credits: 3          Course hours per week: 2l + 0s 

Form of assessment: progress assessment and exam      Exam type: written  

Semester: 2 

Methodological guidance: 

Department of Tourism 

Faculty of Economics 

Lecturer: Chief Assist. Prof. Dr Ruska Bozhkova 

 

Annotation: 

The course offers basic knowledge about the nature, importance, traditions and current state of balneological 

tourism in Bulgaria. The discipline provides knowledge about the mineral water resources of national and 

regional importance in the Republic of Bulgaria and the possible forms of balneotherapy. A detailed description 

of the modern material base and services offered in the private and public sector in the various regions is 

presented. It is emphasized that the future development of balneological tourism in Bulgaria is connected with 

further diversification of the services offered and an increase in their quality, as well as with the training of 

highly qualified specialists in this field. Destination Bulgaria is revealed as one of the world leaders in 

balneological tourism. The course’s aims to foster students to learn a complex of theoretical knowledge about the 

social and economic importance, characteristics of balneological tourism. To form management habits and a 

high managerial culture and to acquire the necessary practical skills to generate economic benefits from the 

development of spa tourism in Bulgaria. 

Course content: 

Essence of spa tourism. Evolution of spa tourism. Resource security for the development of spa tourism. 

Legislation. Modern requirements and diversification of services in spa tourism. Development of balneological 

tourism and physico-chemical and therapeutic characteristics of mineral waters in the Southern Black Sea region. 

Development of balneological tourism and physico-chemical and therapeutic characteristics of mineral waters in 

Development of balneological tourism and physico-chemical and therapeutic characteristics of mineral waters in 

the Southwest region. Northern Black Sea region. Development of spa tourism and physico-chemical and 

therapeutic characteristics of mineral waters in the Sofia region. Development of balneological tourism and 

physico-chemical and therapeutic characteristics of mineral waters in the Srednogorsk region. Development of 

spa tourism and physico-chemical and therapeutic characteristics of mineral waters in the Rhodope region. 

Development of balneological tourism and physico-chemical and therapeutic characteristics of mineral waters in 

the Southeast region. Development of balneological tourism and physico-chemical and therapeutic 

characteristics of mineral waters in the Danube region. Treatment with various physical methods. Drinking 

treatment. Fan treatment. Inhalations. Aromatherapy. Music therapy. Manual therapy - types of massages. 

Kinesitherapy. Other alternative procedures and means related to balneotherapy. Development of a marketing 

strategy for the development of complex "X" as a prestigious destination for spa tourism in the country. 

Development of a marketing strategy for the development of Bulgaria as a prestigious destination for spa 

tourism. Good practices in the development of balneological tourism at the international level. 

Teaching and assessment: 

The training in the academic discipline is carried out in the form of lectures. The discipline ends with an exam. 

Priority in training is practical and independent work of students. The knowledge, skills and competence during 

the lectures and  in the progress assessment are taken into consideration. The results achieved by the set 

assignments and tests are of major importance. 

 
TOURIST FAIR AND EXHIBITIONS 

 

ECTS credits: 3          Course hours per week: 2l + 0s 

Form of assessment: progress assessment and exam      Exam type: written  

Semester: 2 

Methodological guidance: 

Department of Tourism 

Faculty of Economics 

Lecturer: Chief Assist. Prof. Sofiya Mirchova 

 

Annotation: 

The course provides specialized information designed to build basic knowledge about the functioning of tourist 

exhibitions (tourist exchanges), as well as to build key knowledge, skills and competences related to planning, 

organizing and conducting the participation of tourist organizations (tourist companies) in national, regional and 

international tourist exhibitions (tourist exchanges. Special attention is focused on: (i) the negotiation of 

individual stands and/or shared stand space; the budgeting of participation in tourist exhibitions - in an 



independent form or in group participation; (ii) marketing approaches for the presentation and promotion of 

tourism products at tourism exhibitions, including the design and arrangement of stands and stand space; (iii) 

techniques for making contacts and conducting negotiations during tourism exhibitions and tourism exchanges; 

(iv) participation in accompanying tourism exhibitions of informational activities and events; (v) closing the 

participation and reporting the results and effectiveness of the participation in the tourist exhibitions and tourist 

exchanges. 

Course content: 

Specifics of tourist exhibitions and tourist exchanges as periodic and specialized types of tourist markets. 

Identification of market segments and the target market of tourist exhibitions (tourist exchanges). Types of 

tourism fairs and trade fairs: national tourism fairs and fairs. Organization and objectives. Types of tourist 

exhibitions and tourist fairs: regional tourist exhibitions and fairs (within a given region according to the regional 

classification of the UN World Tourism Organization). Organization and objectives. Types of tourist exhibitions 

and tourist fairs: tourist exhibitions and fairs of international (world) importance. Organization and objectives. 

Role of the National Tourist Administration of the Republic of Bulgaria in organizing and supporting the 

participation of tourist companies in national and international tourist fairs and exhibitions. Negotiating and 

paying for the participation of individual stands and/or shared stand space. Preparation of advertising and 

information materials and promotional activities. Information and communication provision of the stands. The 

budgeting of the participation in tourist exhibitions - in case of independent form or in case of group 

participation (participation with shared stand space). Marketing approaches for presenting and promoting tourist 

products at tourist exhibitions. Design and arrangement of stands and stand space. Cross-cultural characteristics 

of the participants and visitors of tourist exhibitions. Techniques for making contact and negotiating with 

participants and visitors from Russia, Ukraine, Georgia and the CIS member countries. Techniques for making 

contact and negotiations with participants and visitors from the Middle East, incl. Israel. Techniques for making 

contact and negotiating with participants and visitors from the Far East: China, Japan and South Korea. 

Teaching and assessment: 

The training in the academic discipline is carried out in the form of lectures. The discipline ends with an exam. 

Priority in training is practical and independent work of students. The knowledge, skills and competence during 

the lectures and in the progress assessment are taken into consideration. The results achieved by the set 

assignments and tests are of major importance. 

 

ENTREPRENEURSHIP IN THE TOURSM SECTOR 

 

ECTS credits: 5          Course hours per week: 3l + 1s 

Form of assessment: progress assessment and exam      Exam type: written  

Semester: 3 

Methodological guidance: 

Department of Tourism 

Faculty of Economics 

Lecturer: Assoc. Prof. Dr Ilinka Terziyska 

 

Annotation: 

The course has been designed to provide students and interested parties with the knowledge and skills to 

successfully start and manage a tourism business. Participants will learn about key aspects of tourism 

entrepreneurship and learn how to create innovative products and services that meet the needs of today's tourists. 

The main objective of the course is to develop the entrepreneurial skills of the participants and prepare them to 

successfully start and manage their own tourism business. After completing the course, participants should be 

able to develop innovative and sustainable tourism products, conduct market analysis and manage the various 

aspects of their business. 

Course content: 

Introduction to Tourism Entrepreneurship: The Role of Entrepreneurs in the Tourism Sector, Opportunities and 

Challenges. Business Idea Generation: Techniques for generating new ideas for tourism products and services. 

Market analysis and target audience: Identification of target audience and conducting market analysis. Business 

planning and strategies: Creating a business plan, defining strategies for development and growth. Financial 

management and budgeting: Fundamentals of financial management, budgeting and income-expenditure 

analysis. Marketing and advertising: Development of marketing strategies, digital marketing and advertising in 

tourism. Quality Management and Customer Service: Fundamentals of customer service, quality management 

and customer satisfaction. Innovation and creativity: Development of innovative approaches and creative 

solutions in the tourism business. Legal and Regulatory Aspects: Understanding the legal and regulatory 

requirements for the tourism business. Sustainable entrepreneurship: Integrating sustainable practices and 

responsibility into the business model. Startup Funding: Exploring various funding sources for tourism startups. 



Risk Management: Identification and management of potential business risks. Tourism Trends and Forecasting: 

An examination of current trends and techniques for forecasting the development of the tourism sector. Ethics 

and Corporate Responsibility: Examining the Ethical Issues and Responsibility of Tourism Entrepreneurs. 

Business Presentation and Pitching: Techniques for effective business presentation and attracting investors. 

Teaching and assessment: 

The training in the academic discipline is carried out in the form of lectures and seminars. The discipline ends 

with an exam. Priority in training is practical and independent work of students. The knowledge, skills and 

competence during the lectures and  in the progress assessment are taken into consideration. The results achieved 

by the set assignments and tests are of major importance. 

 

TOURISM MARKETING MANAGEMENT 

 

ECTS credits: 5          Course hours per week: 3l + 0s 

Form of assessment: progress assessment and exam      Exam type: written  

Semester: 3 

Methodological guidance: 

Department of Tourism 

Faculty of Economics 

Lecturer: Assoc. Prof. Dr Teodora Kiryakova 

 

Annotation: 

The lecture course on the discipline has been developed as an upgrade course in accordance with the general 

objectives of the master's program with a focus on management processes. The curriculum includes a total of 45 

lecture hours. Extracurricular employment in the course is 105 hours aimed at working on situations of a 

practical nature and in order to prepare for participation in discussions regarding the possibilities of marketing 

management in the context of new management practices. Emphasis is placed on both classic theoretical 

positions (elements of management, management and marketing cycle of the tourist enterprise, management 

decision-making) and some more specific specific positions from the theory of marketing management in 

specific branches of tourism. 

Course content: 

Introduction to Tourism Marketing Management. Importance, development, prospects and management elements 

of marketing in tourism. Basic tasks in tourism marketing management. Management and marketing cycle of the 

tourism enterprise. Tasks and bases for decision-making in the management cycle of tourism activity. 

Application of decision-making in the management cycle of tourism enterprises. Control in the management 

cycle. Information and communication in the management cycle of the tourist enterprise. Change Management. 

Concepts, tools and processes of change management and communication in the change process in the tourism 

enterprise. Tourism behavior in change and leadership tasks in change. Opportunity management and success 

factors in managing change in tourism. Initiate, design and implement change processes. Fundamentals of 

Conflict Management: Models of Conflict Resolution and the Conflict Discussion Process Model. Profiled 

marketing management by managing new communication models. 

Teaching and assessment: 

The training in the academic discipline is carried out in the form of lectures. The discipline ends with an exam. 

Priority in training is practical and independent work of students. The knowledge, skills and competence during 

the lectures and  in the progress assessment are taken into consideration. The results achieved by the set 

assignments and tests are of major importance. 

 

TOURISM INNOVATION MANAGEMENT 

 

ECTS credits: 5          Course hours per week: 3l + 1s 

Form of assessment: progress assessment and exam      Exam type: written  

Semester: 3 

Methodological guidance: 

Department of Tourism 

Faculty of Economics 

Lecturer: Chief Assist. Prof. Dr Viktoriya Kalaydzhieva 

 

Annotation: 

The lecture course „Tourism Innovation Management” is a fundamental discipline in the Master’s programme in 

Innovation and Entrepreneurship in Tourism. It provides a comprehensive knowledge of innovation in the hotel 

and restaurant industry, but also concerns  the level of tourist destinations in the smart hotel - smart destination 



relation. As the attractiveness of any tourism product directly depends on its innovative potential, the main 

objective of this course is to provide basic knowledge and understanding of innovation and competitiveness. 

Additionally, innovation management is linked to the entrepreneurial potential of the tourism enterprise, 

therefore another main focus of the course is on the opportunities for entrepreneurial activity through innovation. 

Course content: 

Introduction to innovation in tourism. Significance, development, perspectives and elements of innovation 

management in tourism. Main tasks in innovation in the context of competitiveness of tourism enterprises. Tasks 

and main actions in introducing innovations in tourism. Application of decision making in the management cycle 

of tourism enterprises through the introduction of innovation. Marketing through innovation in tourism. 

Information and communication in innovation management. Innovation and change management. Concepts, 

tools and processes of innovation management in the tourism enterprise. Tourism innovation behaviour. 

Managing opportunities and success factors through innovation management in tourism. Initiating, designing and 

implementing change processes through innovation. Leadership through tourism innovation. 

Teaching and assessment: 

The training in the academic discipline is carried out in the form of lectures and seminars. The discipline ends 

with an exam. Priority in training is practical and independent work of students. The knowledge, skills and 

competence during the lectures and  in the progress assessment are taken into consideration. The results achieved 

by the set assignments and tests are of major importance. 

 

HUMAN RESOURCE MANAGEMENT AND ORGANIZATIONAL BEHAVIOR 

 

ECTS credits: 5          Course hours per week: 3l + 0s 

Form of assessment: progress assessment and exam      Exam type: written  

Semester: 3 

Methodological guidance: 

Department of Tourism 

Faculty of Economics 

Lecturer: Assoc. Prof. Dr Gergana Angelova 

 

Annotation: 

Students are introduced to modern theories, practical approaches and tools for human resource management. In 

the learning process, they receive information about the development of theoretical thought about human capital 

and the mechanisms for full-value human resource management, about modern human resource management 

with value. The focus is on the four main management practices aimed at staff turnover, performance, labor and 

communications in the organization. Special emphasis is placed on issues related to motivation and mobility of 

human resources, talent selection and retention, and organizational behavior. Students learn about the role of 

management in developing and implementing human resource management systems, as well as the nature of the 

Human Resources department in an organization. The course is tailored to the planned timetable and allows to 

master the management practices related to this exceptional resource of any organization. 

Course content: 

Human capital theory and change in the conceptual apparatus. Essential differences between “human resources” 

and “personnel”; between “organization”, “firm” and “company”. Recognizability of the tourism organization 

and good practices for managing human resources in tourism and maintaining exceptional quality of the products 

and services offered. Structural and substantive characteristics of the organization. Organizational behavior – 

competence, motivation and job satisfaction. The Modern Practice of Talent Management. Specifics of 

teamwork. Comparison of the concepts of "group" and "team". Group work and teamwork. Organization, 

conduct, goals and benefits of team building. Good practices for team building. Human resource management 

with value. Conditions for generating value in the tourism organization. The need and role of the Human 

Resources specialist in the organization. Main characteristics of those employed in tourism. Directions of 

movement of people in the tourist organization. Prerequisites for staff turnover. Recruitment and discovery of 

talented employees. Building competence and talent. Training and development of personnel in tourism. Good 

practices for training and development of new employees in the organization. Identifying talented employees. 

Categories of employees according to the matrix "Competence - Performance" (Laura Stack, 2010). Retaining 

talented employees. Development of performance theory. Work evaluation methods. Essential Steps to 

Performance Management (D. Ulrich, W. Brockbank). Work standards - nature and types. Need to use 

performance standards. Importance of performance feedback. Basic means of obtaining feedback from 

employees in the organization. Creating an effective labor structure. Labor structuring models. Factors 

influencing the choice of labor structuring model. Creation of effectively working positions. Conditions for an 

attractive position. Techniques for gathering information to address the work of a relevant position in the 

organization. Work restructuring techniques. Details of the job description. Stress management approaches. 



Forms and stages of stress manifestation. The most common causes of stress at work. Nature and effectiveness of 

the communication process. Communication models of Shannon and Weaver and of D. Berlo. Principles of 

Business Communication - The 7 C's. Organizational hierarchy and communication flows within it. Informal 

communication channels in the organization. Communication strategy - essence, specificity and connection with 

the organization's business strategy. Written and oral forms of communication in human resource management. 

Managing organizational design and social responsibility. Nature and specificity of the interview. Types of 

interview. Interview with job candidates. Employee performance appraisal interview. 

Teaching and assessment: 

The training in the academic discipline is carried out in the form of lectures. The discipline ends with an exam. 

Priority in training is practical and independent work of students. The knowledge, skills and competence during 

the lectures and  in the progress assessment are taken into consideration. The results achieved by the set 

assignments and tests are of major importance. 

 

SITUATION ANALYSYS 

(DEVELOPMENT OF A PRACTICAL PROJECT) 

 

ECTS credits: 5          Course hours per week: 3l + 0s 

Form of assessment: progress assessment and exam      Exam type: written  

Semester: 3 

Methodological guidance: 

Department of Tourism 

Faculty of Economics 

Lecturer: Assoc. Prof. Dr Teodora Kiryakova 

 

Annotation: 

The main goal of the course is for students to build skills for implementing a practical project (independently in 

small groups) in the scope of innovation and entrepreneurship by acquiring situational analysis skills. The main 

task is to develop abilities for in-situ analysis and also related social skills, to apply the techniques of teamwork 

and to work with the methods of gathering, summarizing and analyzing information and by applying methods of 

planning, monitoring, communication, coordination, budgeting, etc.). Depending on the practical project or the 

integrative case study, skills are developed for situational analysis of a business case, finding and proposing 

economically responsible solutions, situational analysis in risk management, situational analysis for intercultural 

interaction, situational analysis of organizational and social competence, management competence of the budget 

and last but not least analysis for project management. 

Course content: 

Basics of situational analysis. Situational analysis of innovative solutions in tourism. Analysis of qualitative and 

quantitative data. Situational analysis by choosing an innovative research design. Analysis by question types. 

Analysis of innovative and entrepreneurial activity through data collection, processing and evaluation. Analysis 

by online questionnaire. Situational analysis of entrepreneurial activity in tourism. Analysis through data 

collection and evaluation. Analysis by statistical evaluation procedures. Analysis of entrepreneurship and 

innovation in tourism through content analysis. Situational analysis of good innovative practices in mass 

tourism. Situation analysis of good innovative practices in specialized form of tourism - own study. Presentation 

and defense of the practical project.   

Teaching and assessment: 

The training in the academic discipline is carried out in the form of lectures. The discipline ends with an exam. 

Priority in training is practical and independent work of students. The knowledge, skills and competence during 

the lectures and  in the progress assessment are taken into consideration. The results achieved by the set 

assignments and tests are of major importance. 

 

DEVELOPMENT OF A TOURISM PRODUCT  

(DEVELOPMENT OF A PRACTICAL PROJECT) 

 

ECTS credits: 5          Course hours per week: 3l + 0s 

Form of assessment: progress assessment and exam      Exam type: written  

Semester: 3 

Methodological guidance: 

Department of Tourism 

Faculty of Economics 

Lecturer: Prof. Dr Mariya Stankova 

 



Annotation: 

The course is oriented towards familiarizing students with theoretical and practical-applied issues in connection 

with the development of sustainable and competitive tourism products. Its teaching is related to the examination 

of the definitions of tourist product, tourist resources and in general elements related to the process of developing 

tourist proposals. Knowledge is positioned at two functional levels, namely – at the destination level, as well as 

at the entrepreneur level. Attention is also paid to the planning and marketing process, with an emphasis on 

innovation. The course as a whole covers theoretical frameworks, practical case studies and hands-on activities 

to provide students with the necessary knowledge and skills to master the tourism product development process. 

The goal of the discipline is placed on teaching and acquiring knowledge to create a tourism product that meets 

the needs of the market and at the same time is sustainable. 

Course content: 

Development of tourism products. Introduction. Determination of tourism resources with tourism potential. 

Recommendations for product development in destinations. Product development. Tips for small business. 

Competitive advantage. Identifying competitors. Market segmentation. Market research as a tool for making 

market decisions. Necessary market data for tourism product development. Stakeholders in product management. 

Product differentiation. Project: Innovations in Management - Feasibility Analysis. Preparation of a budget and 

analysis of the balance between income and expenditure. Project: The role of advertising campaign in product 

success. Project: Study of good practices for sustainable models for tourism - supply and consumption of tourism 

products. 

Teaching and assessment: 

The training in the academic discipline is carried out in the form of lectures. The discipline ends with an exam. 

Priority in training is practical and independent work of students. The knowledge, skills and competence during 

the lectures and  in the progress assessment are taken into consideration. The results achieved by the set 

assignments and tests are of major importance. 

 

DESIGNING ENTREPRENEURIAL ECOSYSTEMS 

(DEVELOPMENT OF A PRACTICAL PROJECT) 

 

ECTS credits: 5          Course hours per week: 3l + 0s 

Form of assessment: progress assessment and exam      Exam type: written  

Semester: 3 

Methodological guidance: 

Department of Tourism 

Faculty of Economics 

Lecturer: Prof. Dr Mariya Stankova 

 

Annotation: 

The course is focused towards familiarizing the students with basic elements of the so-called "ethical 

entrepreneurship" (Taylor & Walley, 2003) to direct their attention to the possibilities of creating and managing 

sustainable and innovative entrepreneurial initiatives. Its teaching is related to the clarification of basic 

conceptual statements related to the definition and components of entrepreneurial ecosystems, the importance of 

sustainable entrepreneurship in the development of ecosystems, key stakeholders and their roles in the tourism 

ecosystem, etc. Special attention is paid to regulatory challenges and opportunities in sustainable ecosystems. 

The course as a whole, covers theoretical frameworks, practical case studies and hands-on activities to provide 

students with the necessary knowledge and skills to contribute to the development of sustainable entrepreneurial 

ecosystems. The aim of the discipline is to research the intersection of entrepreneurship, sustainability and the 

development of ecosystems as a prerequisite for achieving effective and efficient results in the development of 

tourism. 

Course content: 

Sustainability in entrepreneurship. Understanding sustainable development and its relevance to entrepreneurship. 

Triple bottom line: people, planet and profit. Sustainable business models and practices in tourism. Introduction 

to Entrepreneurial Ecosystems. Definition and components of entrepreneurial ecosystems. The importance of 

sustainable entrepreneurship in ecosystem development. Key stakeholders and their roles in the tourism 

ecosystem. Ecosystem building blocks. Identifying and mapping ecosystem elements. Access to capital and 

financing mechanisms for sustainable ventures. Infrastructure and organizations to support entrepreneurs. Policy 

and regulatory frameworks. Government initiatives and policies to support sustainable entrepreneurship. Legal 

considerations for sustainable ventures. Regulatory challenges and opportunities in sustainable ecosystems. 

Measuring social and environmental impact. Metrics for measuring social and environmental impact. Impact 

assessment tools and frameworks. Incorporating impact measurement into business decision making. 

Cooperation and network development. Building collaborative networks within entrepreneurial ecosystems. 



Engaging with stakeholders and fostering partnerships. Resource utilization and knowledge sharing for 

sustainable entrepreneurship. Sustainable entrepreneurial thinking. Developing an entrepreneurial mindset with a 

focus on sustainability. Identifying opportunities for sustainable ventures. Innovation and creativity for 

sustainability-led tourism businesses. Case studies of successful sustainable ecosystems. Analyzing real-world 

examples of sustainable entrepreneurial ecosystems. An examination of the strategies and factors contributing to 

their success. Lessons learned and best practices for replication in tourism. Entrepreneurial ecosystems in 

specific contexts. Exploring unique challenges and opportunities in different regions or sectors. Global 

perspectives on sustainable entrepreneurial ecosystems (in tourism). Cultural, social and economic 

considerations in ecosystem development. Creating and implementing strategies for sustainable ecosystems. 

Developing a sustainable strategy for an entrepreneurial ecosystem. Action planning and execution. Monitoring 

and evaluation of ecosystem development progress. 

Teaching and assessment: 

The training in the academic discipline is carried out in the form of lectures. The discipline ends with an exam. 

Priority in training is practical and independent work of students. The knowledge, skills and competence during 

the lectures and in the progress assessment are taken into consideration. The results achieved by the set 

assignments and tests are of major importance. 

 

SHARED ECONOMY AND TOURISM 

 

ECTS credits: 5          Course hours per week: 3l + 0s 

Form of assessment: progress assessment and exam      Exam type: written  

Semester: 3 

Methodological guidance: 

Department of Tourism 

Faculty of Economics 

Lecturer: Chief Assist. Prof. Dr Lyubomira Pinelova 

 

Annotation: 

The sharing economy is experiencing rapid development and is being integrated into ever larger spheres, 

including tourism. Studying the discipline is essential for students interested in tourism and about to enter the 

industry. The course focuses on the interaction between the modern sharing economy and the tourism sector. The 

course examines the impact of technological innovation and online platforms on the way tourism is traveled and 

experienced, as well as the opportunities and challenges associated with this process. The aim of the course is to 

provide students with the knowledge and analytical skills to understand the sharing economy in the context of 

tourism. The course seeks to reveal how technology platforms, such as AirBnB, Uber and others, are changing 

the dynamics of tourism and what the opportunities are for entrepreneurship and innovation. 

Course content: 

An introduction to the sharing economy and its role in tourism. A historical and contextual overview of the 

development of the sharing economy. The Impact of the Sharing Economy on the Tourism Industry: Trends and 

Challenges. Technology platforms and their roles in the travel process and tourism experience. Airbnb and its 

impact on the accommodation and tourism services market. Shared Transportation and Mobility: Uber, Lyft, and 

New Travel Models. Online platforms for tourist excursions, entertainment and specialized experiences. 

Restauranting in the sharing economy: Food delivery platforms and gourmet experiences. The sharing economy 

and sustainable tourism: opportunities to protect the environment and cultural heritage. Technological 

innovations in tourism marketing: virtual reality, augmented reality and social media. Developing new tourism 

products and services through the sharing economy. The role of social networks and online reviews on the 

choice of tourist destinations and experiences. Ethical challenges and risks in the sharing economy and tourism. 

Impact of the sharing economy on traditional business models in tourism. The future of the sharing economy and 

the opportunities for innovation in tourism. 

Teaching and assessment: 

The training in the academic discipline is carried out in the form of lectures. The discipline ends with an exam. 

Priority in the training is practical and independent work of students. The knowledge, skills and competence 

during the lectures and  in the progress assessment are taken into consideration. The results achieved by the set 

assignments and tests are of major importance. 

 

STARTUPS IN TOURISM 

 

ECTS credits: 4          Course hours per week: 4l + 0s 

Form of assessment: progress assessment and exam      Exam type: written  

Semester: 4 



Methodological guidance: 

Department of Tourism 

Faculty of Economics 

Lecturer: Chief Assist. Prof. Dr Ivanka Vasenska 

 

Annotation: 

The lecture course examines the theoretical and practical application of the entire process of creating a startup 

from an idea. During the lecture course, students' creativity and analytical thinking are stimulated in creating the 

discovery of new ideas, new products, new services, how to build an entrepreneurial business project, and 

everyone's project is subjected to critical analysis by his colleagues. Discussions are planned on current topics, 

for which students can present their point of view on the cases under consideration. Each student is expected to 

develop a course project/assignment on a predetermined topic. The aim of the course is to introduce students to 

the basic knowledge, skills and a series of tools and methods that help take an idea and make it happen, in a way 

that can sustain the business or organization that delivers it. This course aims to introduce students to the overall 

process of building a business or organization around the idea they have developed during their studies. 

Course content: 

The lecture course examines the theoretical and practical application of the entire process of creating a startup 

from an idea. During the lecture course, students' creativity and analytical thinking are stimulated in creating the 

discovery of new ideas, new products, new services, how to build an entrepreneurial business project, and 

everyone's project is subjected to critical analysis by his colleagues. Discussions are planned on current topics, 

for which students can present their point of view on the cases under consideration. Each student is expected to 

develop a course project/assignment on a predetermined topic. The aim of the course is to introduce students to 

the basic knowledge, skills and a series of tools and methods that help take an idea and make it happen, in a way 

that can sustain the business or organization that delivers it. This course aims to introduce students to the overall 

process of building a business or organization around the idea they have developed during their studies. 

Teaching and assessment: 

The training in the academic discipline is carried out in the form of lectures. The discipline ends with an exam. 

Priority in training is practical and independent work of students. The knowledge, skills and competence during 

the lectures and  in the progress assessment are taken into consideration. The results achieved by the set 

assignments and tests are of major importance. 

 

FINANCING OF ENTREPRENEURIAL INITIATIVES IN TOURISM 

 

ECTS credits: 3          Course hours per week: 3l + 0s 

Form of assessment: progress assessment and exam      Exam type: written  

Semester: 4 

Methodological guidance: 

Department of Tourism 

Faculty of Economics 

Lecturer: Dr Ivaylo Ivanov 

 

Annotation: 

Students are going to develop the fundamental knowledge of corporate finance in tourism. In the training 

process, they receive information about the capital structure of the tourism enterprise, the annual financial 

statement, the balance sheet and the income and expenditure statement. Learners acquire important skills for 

analyzing the company's financial situation, managing income and expenses, budgeting and reporting, managing 

working capital. The course is in accordance with the planned timetable and allows to master the management 

practices related to making investment decisions, planning and forecasting in the tourist enterprise. The 

discipline adds value to students by providing them with a solid base minimum of financial knowledge and skills 

necessary to realize "smart" entrepreneurial initiatives. The aim of the course is for students to acquire 

knowledge and skills in the taught subject and to build a clear vision of the management of company finances in 

tourism. They become familiar with modern practices of revenue and expenditure management in tourism 

enterprises and develop skills to analyze and evaluate the financial situation of enterprises. 

Course content: 

Introduction to Tourism Enterprise Finance. Financial management and hospitality entrepreneurship. Capital of 

the tourism enterprise. Capital structure of the enterprise. Annual financial report of the tourist enterprise. 

Balance sheet of the enterprise. Assets, liabilities and equity. Income and expenditure statement. Analysis of the 

financial situation of the enterprise. Profit and profitability. Ratios using operational measures. Cost 

management. Basic cost classification schemes. Qualitative and behavioral factors in management decisions. 

Cost-volume-profit analysis. Contribution margin. Profitability analysis. Budgeting and reporting. Expenses, 



income, profit and investment plan. Flexible budgeting, variance analysis and benchmarking. Pricing - factors 

and methods. Cash management. Receivables Management. Inventory management. Liability management. 

Working capital management. Investment decisions. Accounting rate of return. Net present value. Internal rate of 

return. Financial analysis in the tourism enterprise. Profitability indicators. Performance indicators. Liquidity 

indicators. Indicators of financial autonomy. Indicators for collection of receivables and repayment of 

obligations. Dynamics indicators. Structure indicators. Forecasting and planning in the tourism enterprise 

Teaching and assessment: 

The training in the academic discipline is carried out in the form of lectures. The discipline ends with an exam. 

Priority in training is practical and independent work of students. The knowledge, skills and competence during 

the lectures and  in the progress assessment are taken into consideration. The results achieved by the set 

assignments and tests are of major importance. 

 

TOURISM SUPPLY CHAIN MANAGEMENT 

 

ECTS credits: 4          Course hours per week: 3l + 1s 

Form of assessment: progress assessment and exam      Exam type: written  

Semester: 4 

Methodological guidance: 

Department of Tourism 

Faculty of Economics 

Lecturer: Prof. Dr Mariya Stankova 

 

Annotation: 

The course Tourism Supply Chain Management is an elective course and is outlined as an introductory course 

that explains the methods used in the rapidly growing field of tourism supply chain management. The main 

objective boils down to several focuses: (i) acquiring theoretical knowledge and practical information about the 

nature of supply chain; (ii) knowing the main characteristics in supply chain management at the macro level 

(tourist destination); (iii) knowing the characteristics of supply chain management at the micro level (tourist 

enterprise). Since the digitalization of the economy and the effects of the pandemic have also had a significant 

impact on the field of supply chain management and purchasing, students are introduced to the theoretical and 

applied apparatus of the nature of supply chain management and the importance of this type of managerial 

activity in the tourism industry. 

Course content: 

Nature and characteristics of supply management in the tourism industry. International, national and European 

characteristics of supply management in tourism. Objectives of supply management in tourism. Links of supply 

management with logistics in tourism. The role of forecasting in supply management. Planning and control of 

logistics activities and information flows at macro and micro level. Supply management and operations 

management. Supply management in the context of marketing organisational theory. Supply management and 

strategic management information systems. Efficiency of supply management through optimization of sourcing, 

production and delivery processes. Coordinating, integrating and controlling product, information and financial 

flows in the tourism enterprise. 

Teaching and assessment: 

The training in the academic discipline is carried out in the form of lectures and seminars. The discipline ends 

with an exam. Priority in training is practical and independent work of students. The knowledge, skills and 

competence during the lectures and  in the progress assessment are taken into consideration. The results achieved 

by the set assignments and tests are of major importance. 

 

APPLIED MARKETING RESEARCH 

(DEVELOPMENT OF A PRACTICAL PROJECT) 

 

ECTS credits: 4          Course hours per week: 3l + 1s 

Form of assessment: progress assessment and exam      Exam type: written  

Semester: 4 

Methodological guidance: 

Department of Tourism 

Faculty of Economics 

Lecturer: Assoc. Prof. Dr Ilinka Terziyska 

 

Annotation: 



The discipline has a strong practical focus and emphasizes the conduct of marketing research in tourism. Aims to 

develop an understanding of the basic methods and steps in empirical research, including analysis and 

presentation of results. The aim of the course is to acquire the ability to conduct marketing research in the field 

of tourism. 

Course content: 

Introduction to Marketing Research in Tourism: Basic Concepts, Role and Importance of Marketing Research 

for the Tourism Business. Research Design: Planning marketing research, defining objectives and selecting 

appropriate methods and techniques. Data Collection: Choice of data collection methods - surveys, interviews, 

observations and others. Data Analysis: Processing and interpretation of collected data using statistical tools and 

software. Market segmentation and target audience: Identification of the needs of different segments of the 

market and determination of the target audience. Application of various methods and techniques for the analysis 

of the tourist market - SWOT analysis, PESTEL analysis, competitive analysis, etc. Determination of 

competitive advantages: Researching the competitive environment and determining the competitive advantages 

of tourism products and services. Consumer Behaviors and Preferences: Studying Tourist Behavior, Their 

Motivations, and Preferences. Marketing Segments and Trends: Analysis of various marketing segments and 

current trends in the tourism industry. Internet and Social Media in Marketing Research: Using Online Platforms 

and Social Networks for Data Collection and Tourism Market Analysis. Market Position and Branding: Analysis 

of the market position of tourism brands and development of branding strategies. Marketing communications and 

advertising: Evaluating the effectiveness of marketing communications and advertising campaigns. Customer 

satisfaction and loyalty: Measuring customer satisfaction and developing strategies to increase customer loyalty. 

Forecasting trends and changes: Using marketing research to predict future trends and adapt strategies. Ethics 

and Responsibility in Marketing Research: Examining the Ethical Aspects of Data Collection and Use in 

Marketing Research. 

Teaching and assessment: 

The training in the academic discipline is carried out in the form of lectures and seminars. The discipline ends 

with an exam. Priority in training is practical and independent work of students. The knowledge, skills and 

competence during the lectures and  in the progress assessment are taken into consideration. The results achieved 

by the set assignments and tests are of major importance. 

 

INTELLECTUAL CAPITAL AND INTELLECTUAL PROPERTY IN TOURISM 

 

ECTS credits: 4          Course hours per week: 3l + 1s 

Form of assessment: progress assessment and exam      Exam type: written  

Semester: 4 

Methodological guidance: 

Department of Tourism 

Faculty of Economics 

Lecturer: Chief Assist. Prof. Dr Irina Atanasova 

 

Annotation: 

With the professionalization of economic sectors in tourism, intellectual capital is emerging as a relatively new 

and sustainable concept. The aim of this lecture course is to present intellectual capital as a value-free sum of all 

the intangible assets of the tourism enterprise that a constraint can transform into knowledge capital with added 

value. The students are presented with the interrelationship between this new kind of concept, set against the 

background of new opportunities for development and achieving competitive advantage in tourism.  Students are 

also introduced to the advantages of intellectual capital associated with intellectual property in tourism. The 

course discusses precisely this added value in its broad and narrow sense. Participation in case studies of 

different nature enable students to know in detail intellectual capital and competitive strategies in the tourism 

industry in general and in particular. In this way they acquire profiled knowledge and skills to identify the nature 

of the relationship between intellectual capital and intellectual property in tourism. 

Course content: 

Nature and basic concepts of Intellectual Capital (IC). Nature and characteristics of intellectual capital in 

tourism. Structural capital in tourism - process value. Structural capital in tourism - value of technology. 

Relationship capital in tourism. Value of networks of relationships in tourism. Measurement of intellectual 

capital. Creating accountability for intellectual capital. Human capital - the value of skills. Knowledge 

management in tourism. Knowledge management through intellectual property in tourism.  Nature and role of 

intellectual property in tourism. The concept of intellectual property through the concept of control. Intellectual 

property-oriented concept in tourism. Relationship between intellectual capital and intellectual property in 

tourism. Good practices of intellectual property in tourism. 

Teaching and assessment: 



The training in the academic discipline is carried out in the form of lectures and seminars. The discipline ends 

with an exam. Priority in training is practical and independent work of students. The knowledge, skills and 

competence during the lectures and  in the progress assessment are taken into consideration. The results achieved 

by the set assignments and tests are of major importance. 

 

DIGITIZATION IN TOURISM 

 

ECTS credits: 4          Course hours per week: 3l + 1s 

Form of assessment: progress assessment and exam      Exam type: written  

Semester: 4 

Methodological guidance: 

Department of Tourism 

Faculty of Economics 

Lecturer: Assoc. Prof. Dr Dinka Zlateva 

Annotation: 

The lecture course is focused on theoretical and practical application of digital tools for the field of tourism. 

During the lecture course, students' creativity and analytical thinking are stimulated by introducing them to 

theoretical and practical applications of modern digital applications in the management and operational activities 

of organizations, firms and companies in tourism. Discussions are planned on current topics, for which students 

can present their point of view on the cases under consideration. The aim of the course is to acquaint students 

with the basic knowledge, skills and a series of tools and methods that help in the implementation of modern ICT 

in the overall tourism offer. This course aims to acquaint students with the basic knowledge and skills for 

organization and management of processes, in the development of tourism activities in the age of digitalization 

and in the study and analysis of phenomena and processes in tourism. 

Course content: 

Industry 4.0 and Tourism 4.0. The digitalization of society as a factor for changing consumer preferences in 

tourism. Theoretical discourses of digitized tourism. Elements of Industry 4.0 applicable in the field of tourism. 

Large information arrays and cloud technologies - Big Data. Internet of Things (IoT). Gamification. Artificial 

Intelligence (AI). Applications of virtual and adaptive reality. The science of data. The digital evolution of online 

booking systems. Local, regional and global reservation systems in tourism. Digital tourists. Digital media. 

Marketing 4.0. Analyzing and specifying IT and business requirements. Online distribution and management 

channels. An Ethical Framework for a Sustainable Society in the Age of Digitization and Artificial Intelligence: 

Opportunities, Risks, Principles and Recommendations. Cybersecurity in hospitality and tourism: a risk-based 

approach. 

Teaching and assessment: 

The training in the academic discipline is carried out in the form of lectures and seminars. The discipline ends 

with an exam. Priority in training is practical and independent work of students. The knowledge, skills and 

competence during the lectures and  in the progress assessment are taken into consideration. The results achieved 

by the set assignments and tests are of major importance. 

 

SOCIAL MEDIA MARKETING 

 

ECTS credits: 4          Course hours per week: 3l + 1s 

Form of assessment: progress assessment and exam      Exam type: written  

Semester: 4 

Methodological guidance: 

Department of Tourism 

Faculty of Economics 

Lecturer: Assoc. Prof. Dr Dinka Zlateva 

 

Annotation: 

The course is aimed to introduce students to the nature and characteristics of social media marketing - social 

networks, microblogs, video sites, blogs and social bookmarking sites. Knowing and using social media well is 

one of the new rules in tourism marketing. Students will gain knowledge about how through social media they 

can achieve high traffic to their company website, create interest in their brand, collect feedback from their 

customers, use a marketing strategy to reach their buyers directly and create their own media brand. The 

objectives are for students to acquire basic knowledge, key competences and practical skills in the taught 

material and especially in the concrete steps in the world of social media marketing, where the modern man 

spends a large part of his free time. The focus is on learning sustainable marketing models and entrepreneurial 



thinking, behavior and qualities that contribute to the realization of successful marketing projects in the social 

media of the tourism sector. 

Course content: 

Essence of Social Media Marketing. Types of social media. Strategic marketing and social media. 

Methodological issues. The characteristics of social media marketing - social networks. The characteristic of 

social media marketing - microblogging. The characteristic of social media marketing - video sites. The 

Characteristics of Social Media Marketing - Blogs and Social Bookmarking Sites. Social media monitoring tools 

(Hootsuite, Keyhole, and Sprout Social). Content Communities. Customer care through social media. Analysis 

of the legal framework for the country/region. Increasing feedback mechanisms in tourism. 

Teaching and assessment: 

The training in the academic discipline is carried out in the form of lectures and seminars. The discipline ends 

with an exam. Priority in training is practical and independent work of students. The knowledge, skills and 

competence during the lectures and  in the progress assessment are taken into consideration. The results achieved 

by the set assignments and tests are of major importance. 

 


